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this one by Kay _.. this one by Orval 
and both were delivered in Gross Mounts 


The candid photo of a happy bride and couple's first born, and this portrait was 
groom was taken in 1946 when we inau done by Orval, who specializes in studio 
gurated our candid wedding service. This portraits, especially of babies 

service is handled entirely by Kay, who All our portraits are delivered in Gross 
uses Gross Wedding Albums, Candid Mounts exclusively today, as we have 
Photo Mounts to match and Heirloom found them to be the finest mounts 
Sheets to encourage numerous and vary obtainable. They have been our choice 
ing candid shots. since 1930 quite a long time.” 

The baby, incidentally, is the young ORVAL and KAY COOK 


If you are not on our 
calling list, write us for 
illustrated descriptive 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 





For Life-like Loveliness 
count on 


Ansco 


Superpan 
Press! 


For capturing crisply chiseled 
beauty in portraiture, you 
can count on Ansco Super- 
pan Press Film. 


Che “press speed” of this 
improved type panchromatic 
hlm gives you the advantage 
of shorter exposure, while 
the carefully balanced emul- 
sion yields excellent results 
with all the common light 
sources daylight, incandes- 
cent, fluorescent, flashbulb 
and high speed flash tubes. 


No other film you could 
choose gives you the same 
degree of control of contrast 
in your finished negatives. 
By simple variations in de- 
veloping time, you can 
produce negatives ranging 
from the softest “portrait 
quality” to the striking bril- 
liance required for dramatic 
effects. 


ry a few packages of Superpan Press. You'll 
what it does to your portraits! ANSCO, Bing- 
hamton, N. Y. A Division of General Aniline & 
Film Corporation “From Re irch to Reality.” 
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“Thamhre- te Stowe-Ractiak slider, addin, roloomen 
Com com. 75 Domype- im 0 40-ounce Sart.” 


Saye C. P. EINWALTER, Sales Manager, 


Lamp Division of Aladdin Industries, Inc., Nashville, Tenn 


NSTEAD of lugging bulky samples from store to 

store, salesmen of Aladdin Industries, Inc. carry 
REALIST slides of the entire lamp line. Sales Mana- 
ger C. P. Einwalter reports enthusiastic response, 
both from his salesmen and their customers 

REALIST pictures show products, people, scenes 
as they really are in full, natural color and true- 
to-life three dimensions. REALIST sales kits of prod- 
ucts Or services In a convenient carrying case and 
REALIST viewers are “the world’s finest visual sell 
ing aids.” 

Commercial photographers are building profitable 
businesses taking stereo pictures with the REALIST 
Camera. For free, informative folder on “ 
cial applications of Stereo-REALIST 
WHITE Co., 375 W. Court St., 
Wisconsin 


Commer- 
write DAvip 
Milwaukee 12 





Priced according to Fair Trade Practices. 
Camera and Viewer $178.75 (Tax Inc.). 


sremeolt alist 


CAMERA THAT SEES THE SAME AS YOU 


2 Cameras, Viewers, Projectors and Accessories 
' R ~} t are products of the David White Company, 


Milwaukee 12, Wisconsin, 





NEW, LOW-COST REALIST HANDI-VIEWER 


Introduction of the REALIST Han 
users of stereo can now effect 
price is low, quality is high 
. same brilliant illumina 
as the ST61 REALIST Viewer 


on the slide. Focussing knot 


lens .. 


ST63 
REALIST 


idi-Viewer means that commercial 
a con ble saving. Although the 

Viewer has the same fine 
2 system ,.. Same picture size 
ts up with slight finger pressure 


y located. Convenient, pocket 


af size. Attractively styled and sturdily constructed of heavy-duty plastic, 
HANDI-ViIEWER ; 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











Ba big attendance was brought out by the annual 
dinner-dance, in January, of the Prof. Photog. Assn 
of Greater St. Louis. Long-time faithful secretary Mrs. 
Sylvia Cohn was presented with a Purse of Appreciation 
and a Life Membership, another Life Membership going 
to Mayme Gerhard of the widely famed and long 
established Gerhard Sisters Studio. The February meet- 
ing was another outstanding affair with Laurence 
Blaker, M.Photog., Manhattan, Kans., as guest demon- 
strator. 


@ The 1952 convention of the Montana Photog. Assn. 
will be quite different from most such affairs, taking 
place three miles from Boulder at a dude ranch called 
the Diamond S Ranchotel, with swimming pools, saddle 
horses and other out-of-the-ordinary activities available 
for those who attend. The program in general will be 
“geared to Western tradition,’ writes sec. Ralph R. 
Osborn. Sounds enticing. 


M@ New officers were elected by the American Soc 
of Magazine Photogs. in February: Victor Jorgensen, 
pres.; Ezra Stoller, Ist vice-pres.; Dan Weiner, 2nd 
vice-pres.; Richard Wolters, treas.; Barrett Gallagher, 
alt. treas.; Martin Harris, sec.; Charlotte Brooks, alt. 
sec. 


@ The spring meeting of the Prof. Photog. Soc. of 
Ohio, held at Columbus April 27-29, drew a _ near- 
record attendance. The program included Gordon 
Kuster, Columbus Dispatch; Ray Lee Jackson, formerly 
head photographer of the National Broadcasting Co. 
and now with the Baker Art Gallery, Columbus; James 
Israel, Mount Vernon, Ohio; Roland Thompson, Gran- 
ville, Ohio. Mr. Israel’s talk on direct color photography 
and Mr. Thompson’s talk on “Theatrical Photography’ 
in a small town are features we think other organiza- 
tions would find well worth while. George Hoxie, 
Oxford, was accepted into membership. Dropped from 
the rolls because of having left the state or for non- 
attendance were: Ed. Canby, David Fetzer, Robert L. 
Keller, Clifford and Donald Norton, Guy Waltz and 
Harold £, Waltz. The society for the second time 
decided not to take action as a body with respect to 
the formation of a state association, leaving any such 
activity up to the discretion of the memkers as individ- 
vals. One long-time member, now retired, who will 
travel any distance to attend its meetings (we refer 
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to Milton Morris, formerly of Akron) arrived this time 
from Uruguay. The fall meeting comes to Cleveland, 
October 5, 6 and 7. 


M Attendance was not quite as good as last year at 
the North Carolina Photog. Assn. convention at High 
Point, April 20-21, but re-elected sec.-treas. F. Leon 
Joyner of Henderson writes that “everyone seemed 
pleased.” The total was around 150. The new board 
members are: Robert G. Hodgkin, Jr., Wilmington, pres.; 
Tim Hord, Shelby, Ist vice-pres.; James M. Torrence, 
Salisbury, 2nd vice-pres.; district chairmen: Walter W. 
Baker, Kinston, eastern; Ed. T. Simons, Winston-Salem, 


dats tee) fe) h4 line central; Walter Sherrill, Gastonia, western; directors: 


Duke Sanchez, Charlotte; Ray W. Goedrich, M.Photog., 
Winston-Salem; Johnie Frisby, Elizabeth City. On the 
of photo envel 
P ° ad ope program were: Harry B. Davis of Ansco; Fred Gerret- 
g y 

specialties son of Du Pont; Gene Kemp and Ralph Bray of Kodak; 
Frank Pechman, M.Photog., Appleton, Wis.; E. E. Hoff- 
stetter, M.Photog., St. Louis; Mr. Simons; B. A. Cul- 

berson, M.Photog., Asheville. 


Hj. Edmund Watson of Los Angeles sends us reports 
of two recent meetings of the Prof. Photog. Assn. of 
Southern California. At the March meeting, on the 
25th, he reported on plans for the state convention, 
two members were added to the organization’s board 
(M. E. Magnuson, Los Angeles, and Lawrence J. Inman, 
Hon.M.Photog., Long Beach), Robert L. Cleveland spoke 
on “Architectural Photography,” and a color film on 
“How Photographic Film Is Made” was shown by cour- 
tesy of Kodak. On April 22 Mel Pierce spoke on 
“Flash Synchronization and Camera Maintenance” and 
Robert Coburn, chief portrait photographer and head 
of Columbia Pictures’ still department, presented an 
interesting discussion of his work. A general discussion 
period entitled “Sound Off’ aroused much _ interest. 
As always, a print competition was an important fea 
ture of each meeting. 


* PHOTOMAILERS @ Eighty-six attended the 48th general meeting on 

* NEGATIVE PRESERVERS March 3, and 88 the 49th on March 31 of the Com 

* KRAFT ENVELOPES mercial & Press Photog. Assn. of Canada. The earlier 

* GLASSINE ENCLOSURES meeting took place at the studios of Rapid Grip & 
* GLASSINE ENVELOPES Batten in Toronto and the latter at the Club One-Two, 

* COMMERCIAL ENVELOPES selected as the most convenient and suitable place for 


future sessions. 
APEC is your most dependable source of 
quality photo envelope specialties. Alll sizes Mi The Prof. Photog. Assn. of Quebec held its first 
- + @ny quantity . . . speedy service . . . 


the best prices. Write for price list and annual print show from Mar. 1-12 at the Montreal 

samples TODAY. Museum of Fine Arts. The 150 prints on display were 
seen by 7,000 visitors, although the show was only 
open on two evenings during the period. 


AMERICAN PRINTING | | a = 
& ENVELOPE COMPANY M The bi-state convention of the Illinois and Missouri 


organizations at St. Louis March 30-April 1, was quite 


an affair, with 460 in attendance and 160 pictures 
130 West 17th St., New York 11 the 


hung in exhibit. The program included: Louis 
Garcia, M.Photog., Scranton, Pa.; Wesley Bowman, 
M.Photog., Chicago; Walden S. Fabry, Nashville, Tenn.; 


Mrs. Marinell de Vries, Slaton, Texas; B. Frederic de 
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How it was taken: For this “bulb bath” shot, introducing new G-E No. 11-B, Photographer 
Bill Miles sat model on floor, with head through hole in corrugated cardboard which 
held bulbs. Two G-E Photoflash for front lighting, one for backlight, plus spot on hair. 


"Gag" Shot Goes Salon 


G-E Flash gives portrait quality to publicity picture 


@ Here’s tribute to the versatility of General Electric 
Photoflash. Even on a publicity shot, it can provide 
the “portrait” quality which makes any photo more 
saleable... to customers and to editors. 

G-E Photoflash gives you speed to “stop” action; all 
the light you need for sharpness and depth; and is so 
easy and convenient to use. 


Try it soon. Used creatively, in place of or supple- 
menting your regular studio lighting, G-E Photoflash 
will reward you with better quality pictures. 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL@@ ELECTRIC ~~ 
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“SEND IT TO GAEHLER” 


is the profit-producing plan followed by 
sO many smart studio owners. Keeping 
their own overhead at a minimum they 
offer their customers a wide variety of 
specialties from miniatures to oil paint- 
ings. Their only investment is an individ- 
ually prepared set of samples. Selling 
from these, they take the orders and we 
do the work on a normal 10-day sched- 
ule — faster in emergencies. You owe 
it to yourself — and your bank account 
— to investigate. 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 








VERYTHING —> PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 
Container to make 20 oz. $1.10 
Send for free specimen copy of our 
monthly magazine 


SNAP SHOTS 
containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











Write for prices or send film 
7273 Santa Monica Boulevard 
Dept. D, Hollywood 46, California 


LABORATORY 
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Vries of Slaton; Billo Smith, San Antonio; Justin Savage, 
St. Louis. Information comes to us from the Illinois 
Photog. Assn., which elected the following new board: 
Mrs. Jeanne A. Lindquist, M.Photog., Decatur, pres.; 
Lovis C. Pavledes, Mount Vernon, vice-pres.; Herman 
Hagerdorn, Litchfield, treas.; G. H. Pilon, Champaign, 
sec., plus, as directors: Barlow Williams, Elgin; Walt 
Ellis, Mattoon; Henry Pauls, Chicago; Mrs. Rex Post, 
Peoria; Horace Grignon, Chicago; Richard D. Mont- 
gomery, Harvard; Hubert Gerding, Ottawa. The next 
Illinois convention will be held in Peoria March 8-10, 
1953. 


HW Another well-attended affair was the Silver Anni- 
versary Convention of the Southwestern Photog. Assn., 
from April 20-22 at Fort Worth. New officers are: W. 
E. Perry, Borger, Texas, pres.; G. J. Shrader, M.Photog., 
Little Rock, vice-pres.; Moreland Herring, Waxahachie, 
Texas, sec.-treas. Also on the board are the following 
directors: D. Lee Webb, M.Photog., Houma, La.; Mrs 
Phyllis Moore, M.Photog., New Orleans; Robert Easton, 
Muskogee, Okla.; Leonard Sprouse, Truth or Conse- 
quences, New Mex.; John Rose, San Antonio; Harper 
Leiper, Houston; W. D. Smith, Fort Worth; C. A. Taylor, 
Fort Worth. The elaborate program included: Ver Lynn 
Sprague, Chicago; David Darvas, Cleveland, Ohio; 
Mrs. Moore; Marvin A. Snow of Ansco; Mrs. Shrader; 
Paul O. Riding, Fort Worth; Mrs. Virginia Leberman, 
M.Photog., Austin, Texas; W. G. Rogers of Kodak; Paul 
Markham, St. Louis; Robert Kleinfeld of Sylvania Pro- 
ducts; Louis Garcia, M.Photog., Scranton; Fonville 
Winans, M.Photog., Baton Rouge. Dates for the 1953 
convention have already been set. It will be held at 
the Hotel Texas in Fort Worth April 19-21. 


Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











Ea ADVANCED PHOTOGRAPHY: METHODS AND CONCLUSIONS 
by Andreas Feininger. 8%x11'/s, 244 pages, profusely illus 
trated. Cloth, $7.50, postpaid. Publisher: Prentice-Hall 

Although this is a sequel to an earlier (and fairly recent) 
book Feininger on Photography the reader, assuming that he 
is either a professional or an advanced amateur, need not 
buy nor have read the first. The treatment is both different and 
unusual, so much so that we can hardly do better than quote 
from Mr. Feininger’s introduction, as follows “In Part |, 
‘Thoughts about Photography,’ the reader is acquainted with 
photography in general, with seeing and thinking in terms 
of pictures (as opposed to literary thinking). Basic qualities 
and potentialities of the photographic medium are analyzed 
and the principles for differentiating between good and bad 
photographs are stated. Part 2, ‘Experimentation,’ deals with 
the testing of equipment, materials, and methods. | describe 
the methods of experimenting systematically with various 
means and techniques Such experiments are necessary to 
familiarize a photographer with his tools and their use 
Nothing builds skill and confidence faster than a background 
of personal experience. In Part 3, ‘Observation’ the reader 





ae reer ee ee 


Original made with 3” GOERZ RECTAGON 


GOERZ LENSES 
ne TOPS fat 


ACCURACY and DEFINITION 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 


RECTAGON ANASTIGMAT 
F:6 

Excellent definition, color cor- 

rection and 90° Field Coverage 


WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100 


DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


For complete details write Dept. PP-4. 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16, N. Y. 





NEW BOOK! 


BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 
Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 


im ORDER 
ciel 
. a N Ow 


yoney 
ydeas 19 


rs 
photog raphe 


; Ea $3.95 postpaid 


(in Ohio add Ile for sales tax) 


644x914 280 Pages 
Cloth-Bound 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon | 


Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale. 


THESE SIMPLE RULES must be followed: 


1, Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs. 

. Entries must not 
exhibited before. 
. Entries must be monochrome (black-and-white 

toned), 8x10 or larger, 
mailed flat. Please use photomailers. 
not tape down or paste flaps. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 


or unmounted and 


Do 


may | 


have been publishhed or 


. Blue Ribbon winners may not compete again | 


for 12 months; Honorable Mention winners 
are urged to try again. 


. Address all entries to: Blue Ribbon Contest, | 


THE PROFESSIONAL PHOTOGRAPHER, 
Caxton Bidg., Cleveland 15, Ohio. 


SEVENTH CONTEST 
CLOSING DATE is September 15, 1952. 


519 | 


FROM ENTRIES RECEIVED between June 16, 1952, 


and September 15, 
Blue Ribbon Photographs for November, Decem- 
ber and January. 


1952 the judges will select | 


ALL NON-WINNING entries will be returned as | 


soon as contest has been judged; winning photo- | 


graphs as soon as halftones have been made for 


each month; checks will be mailed immediately 
following the judging. 


LET’S HAVE YOUR ENTRY 
—WNOW! 


Photographer 


July - 1952 


| 
| 
| 
| 


with 
such as black and white, space, 
light, and other picture components. He learns how to 
observe these components and how to utilize them pictorially 
to translate objective nature 
Part 4 
original 


becomes the 


contrast, 


acquainted basic factors of photography, 


line, form, volume, 


texture, 
into subjective photographs. In 
| show and analyze a great number of 
to 
iliar objects can be photographed in new and exciting forms 
My objective is but to 
and inspire potentially creative photographers to develop and 
use their own imagination.’’ 


‘Imagination,’ 


and imaginative photographs illustrate how fam 


not to encourage imitation stimulate 


WE ROLLEIFLEX GUIDE, 

HE LEICA GUIDE, 

HB OEXAKTA GUIDE, by 
poges, illustrated 
Publisher Arts 


These are, the 7th, 7th and 5th revised American 
published England, each de 
voted to the use and operation of a specific make of camera 
They are not, unfortunately, as helpful users in this 
country the series of Guides being published 
over here by Greenberg because, being of British origin, they 
deal to a considerable extent with materials of foreign make 
which are seldom seen on this side of the water, while dis 
cussing light readings chiefly in accordance with the Scheiner, 
H. & D., and Din systems instead of Weston, G-E and A.S.A 
Those chapters devoted to actual of the 
are exceptionally well done 


Ww. DD 
Paper, 


all Emanuel 


$1.75 


4%4x6"/2, 
each, 


112 
profusely postpaid 


Transatlantic 


respectively, 


editions of books originally in 


to 


as new now 


operation cameras 


Ww. OD 
illustrations 
Arts 


Emanuel 


$1.25, 


WE ORETINA GUIDE, by 


numerous 


4%x6'/2, 64 pages, 


text Paper, postpaid. Publisher 


Transatlantic 


First American edition, and only guide available this 


country concerning the operation of the several models of the 
Retina. A very book though to the 
criticisms which the three Guides 


in 


helpful subject 


other 


same 


apply to already 


mentioned 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 

















W@ Early in April a suit for $1,000,000.00 in damages 
was filed in Federal Court in Milwaukee against the 
Photographers’ board of 
directors and three principal paid officials, according 
to a story in the April 3 issue of the Milwaukee Jour 
nal. The plaintiffs, Walter 
(doing business General 


Association of America, its 


and Raymond Kalwajtis 
Products, Chicago), 
charge defamation of their business resulting from an 
editorial published in the March issue of the associa 
tion's official 


as of 


journal. 


W@ Bernard Hoffman, for 22 years on the staff of Time 
and Life (16 of them with the latter) recently resigned 
to free lance but found difficulty in securing the type 
of developing and printing service he wanted. Discover 
ing that other photographers were in the same predica- 
ment he recently opened the Bernard Hoffman Labora- 
tories, 350 W. 50th St., New York City, specializing 
in 


black-and-white finishing for professionals, “pre- 





STURDY ENOUGH 
TO HOLD ALMOST 
ANY LIGHTING UNIT 


Yet it weighs as little as 
313 Ibs. 


Di 


Portable Pro Light Stand 
for Strobe, Flash or Flood 


@ Made of lighter, stronger, 
Anodized Duraluminum . , . with 
hard, clean, abrasion-resisting fin- 
ish. 

Sections WON'T COME 
APART! Automatic section stops. 
Top Section Arrest, cable 
screws lock permanently! 

#428—Light duty professional 
tions. Folds compactly to 
12 feet. Weighs 314 Ibs. 
List $22.95. 

#532—-Heavier duty professional stand. 
tigns. Built even sturdier than #428. 
inches extends to 15 feet. 
anodized Duraluminum. List $34.95. 

Sturdy fibre carrying case available. 


anchoring ring 


stand 
28 inches 


Clear, anodized 


Write for additional information. 


Thumb 


5 sec- 


extends to 


finish, 


6 sec- 


Folds to 32 
Weighs 5 lbs. 


Black 


List $15.00. 


American Photographic Instrument Co., Inc. 


Dept. P7 241 W. 27th St., New York 1, 


NW... ¥. 











BARGAINS 
IN USED 


PRESS CAMERAS 


Each camera is in excellent condition, 
one year and sold on a 
not-satisfied basis. Offered subject to prior 


When New 


guaranteed for 
10 day trial money-back-if- 


sale. 


NOW 





214x314 SPEED GRAPHIC, 
f4.5 lens, Kalart rangefinder 228 
214x314 BUSCH PRESSMAN, 
Tessar {6.3 lens, Meyer 
rangefinder 
314x414 SPEED GRAPHIC, 
{4.5 lens, Kalart rangefinder 
314x414 KALART PRESS, 
f4.7 lens, syne. shutter 
4x5 PRESS KING, Ektar [4.7 
lens, solenoid, Kalart 
rangefinder 
4x5 MERIDIAN, 
Kalart 355.64 


MAIL ORDERS FILLED. ADD POSTAGE 


{4.7 lens, 


solenoid, rangefinder 


109.50 


79.50 


62.50 


119.50 


89.50 


124.50 


WILLOUGHBYS 


WORLD’S LARGEST CAMERA STORE 


110 WEST 32nd STREET e 
NEW YORK 1, N. Y. oJ 


113 WEST 31st STREET 
LOngacre 4-1600 








Your Investment in 
Year Round Profits 


BEATIE houic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 212"x334"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, all year ’round, 
to own a Portronic. 


Tdeal tor Child Portraiture 

Here’s a lucrative 

market . . . and the 

Portronic makes it 

more profitable for 

you. By showing 

twice as many proofs 

(at a cost actually 

less!) you please the 

proud parents, with the result of additional 

finished portraits sold. Automatic camera 

operation enables you to concentrate on 

child’s expression, and electronic flash light- 
ing eliminates all movement. 

Write us today to learn the name of the 
dealer in your locality who sells the Beattie 
Portronic Camera... he’li be glad to arrange 
a demonstration at your convenience. 


an raphic 
ucts Ince. 
DESIGNERS and MANUFACTURERS 


of FINE PHOTOGRAPHIC EQUIPMENT 
6916 Romaine Street Hollywood 38, California 
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EFFECTIVE NOVEMBER Ist, 1951 
Federal Excise Tax has been completely removed 
from our entire line of stainless steel products. 


Write today for our latest catalog #40 listing 
many new additional items. 


GRAFIC STAINLESS STEEL PRODUCTS, INC 
64 West Illinois Street, Chicago 10, Ill. 














SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture— 
executed entirely in heavy brush work and giving a full oil! 
appearance. Most effective results on your QL, L or tapestry 
oapers. 


DOROTHY CARVER STAFFORD 


Telephone Glens Falls 2-7025 
41 W. Notre Dame St. Glens Falls, N. Y 








The JOHNSON SPEED RETOUCHING 
ETCHING MACHINE 


The only negative re- 
touching machine pre- 
senting the operator with 
a choice of two retouch 
ing methods — vibration 
of the pencil or oscilla- 
tion of the negative 
Makes retouching and 


profitable; produces work 
equal to that of ma- 
chines selling for many 
times its cost. Produces 
smoother negatives. Recommended by leading photographers, 
one of whom states: ‘'The Johnson Electric Speed Retoucher 
paid for itself within the first week.‘’ 





Write ‘or full particulars and our trial offer. 


E. L. JOHNSON frroicsue, xY. 





fer the particular ertist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN SreFE CHICAGO 7, ILLINOIS 





i ; f difficult retouchi 
Miracle Solution %,°, =",,7scteg 


problem... e Dyacol 
Process . . . negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new, 
improved Dyacol Silver Etch , . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyaco] dye solutions flow on 
ey. lie flat, release their dyes at a uniform rate. 
For information and prices write, ® 
Box 192. San Francisco, California. 
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editing” on rush jobs, preparing “matched prints” for 
layouts, and the like. He has been joined by Daniel 
Becker, also formerly with Life, and Sol Blackman, 
another Life staffer who before that was for 20 years 
head printer and darkroom production manager for 
International News Photos. Fourth member of the new 
organization is Marion Palfi, noted illustrator and pic 
torialist and former Rosenwald Fellow. 


@ Only a few months 
ago, in our Febru- 
ary issue to be ex- 
act, we reported with 
much pleasure that 
Jack Wamsley, Hon. 
M.Photog., was re- 
covering from the 
illness that struck 
him last fall. Now 
we learn to our great 
sorrow that even 
Jack himself did not 
realize how serious 
his condition was 
and that following a sudden series of heart attacks he 
died on May 17. Jack, who was 67, had a long back- 
ground in photography. Many of those who became 
his firm friends during his nearly 20 years with the 
Eastman Kodak Company, in which time he attained 
such pre-eminence as a platform demonstrator that his 
name on any program was sure to draw a packed 
audience, did not realize that for many years before 
he had been one of the top cameramen for the Bach- 
rach Studios, heading their Pittsburgh establishment. He 
was a most versatile craftsman, never satisfied with the 
job he was doing and always seeking something differ- 
ent, something new and something better with which to 
make his rounds the following year. That of course was 
one of the secrets of his success; no photographer felt 
he could afford to miss an appearance by Jack Wams 
ley merely because he had already seen Wamsley 
demonstrate. His constant search for a new approach 
was partially due to his unbounded enthusiasm for 
photography but even more to his urge to help photo 
graphers, and because he felt he could do that best 
by showing them always new and better ways to make 
more salable pictures. For Jack, fine photographer that 
he was, never forgot his earlier training or the fact 
that photography, for those engaged in it professionally, 
is a means of making a living. He never demonstrated 
merely to show how to make fine portraits, his aim 
was to show photographers how to make fine portraits 
that they could sell. With it all he had an unlimited 
capacity for making friends, more friends perhaps 
than anyone in the profession ever had before. We 
feel honored to have been one of them. 




















POR Serres. NEW 


new low-priced enlarger attachment converts 
Aba ; ee ate ae 
Sule> Ndhea any lens into a variable soft-focus lens 
Tat w @ PICTROL reduces grain. 
5 


£5 GPRorns 40 PAGE @ PICTROL improves tonal quality. 


@ PICTROL is calibrated for accuracy. 


CATA LOG @ PICTROL is priced amazingly low. 


Just Printed! 


} ee EEE E=:-t 
PHOTO STUDIOS @ | 5 4° 
7 iS 


COMMERCIAL 
STUDIOS Simple to attach—Easy to use 


CAMERA SHOPS 1001 No Orange Drive 


Hollywood. Calif 
New Ideas — Increase Sales — Profits 


Low Cost Sales Builders That Pay! 


° + 

Senntate: Bane of | Bind Your Copies 

PHOTO MAILERS — ENVELOPES 

STUDIO TOYS — HAND PUPPETS of THE PROFESSIONAL PHOTOGRAPHER each 
SALES PROMOTION IDEAS month. The magazine is much too valuable to 

discard and, in the course of a year, your 12 

: : issues will give you the equivalent — in the 

SAMPLE OFFERS — ORDER TODAY finest halftone reproductions that money can 
Monkey Puppet with 5 squeakers $2.50 buy — of any photographic annual published. 
Dog Puppet with 5 HD squeakers 2.95 A complete index for the year is bound in the 
(Both for $5.00—special price) 5.00 December issue. 
Magician’s Rabbit—‘“Looks alive”... 4.95 
Petunia (Black Skunk—terrific) 4.95 | | ie 
Baby Petunia (12 inches long) 
Fur Dogs—Cats—Rabbits (dolls) 
Dog Puppet—Lambswool—washable 3. . 
Canary Bird (and signs) whistles 4 Handsome Binders 
Cocker Dog Animal—Lambswool : é 
Magician’s Handkerchief r covered in blue simulated leather are now 
.15 BAGS of TOYS (Give-aways) available for $3.75 postpaid. Each accommo- 
10 Key Chains in envelopes dates 12 issues with room for index at front 
8 Balls (Assortment—all styles) or back if you prefer to remove it from the 
Samples of 2 Blue Garters, etc. December issue. Takes only a moment to slip 
Samples 30 Toys for Give-aways in the latest issue; it may be as quickly re- 
6 Different Noisemakers (Terrific) moved at any time. All issues open flat. 
590J—5 Different Animal Toys 
3 Small Dogs—with squeakers 
2 Noisy Rubber Toys—1 Sparkler 
Telephone that dials and rings , Charles Abel Incorporated 
3 Different Rubber Balls (344 inch) 
Giant Froggy—makes noises, etc. f 519 Caxton Bidg. Cleveland 15, Ohio 
Mr. Squaker (Duck—noisy) | 
Bird sings in Cage with signs 
10 Baby Rattles—Float Toys, etc. 

and Hundreds of Other Sales-Building Ideas. 


CASH WITH ORDER — We pay the postage. 





Sysses 


Ve) 
A 


Better send your check today 


oe NN et nt 
338 


own’ 














Send for this 40 PAGE CATALOG TODAY — for 
NEW IDEAS — NEW STUDIO TOYS and BEST PRICES 
on PHOTO MAILERS — PROOF ENVELOPES, ETC. 





We Show at National and State Conventions 
Booth 27 — At Chicago 





PIERCE Company 7: ,*:<'«« vhs 


Minneapolis, Minn 








Dept. P,P. Cleveland 5, Ohio 
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A PRINTED Envelope 
is GOOD advertising. 
Your NAME, ADDRESS & PHONE No. 


printed on 
BROWN KRAFT GUM FLAP $ 8.10 
BROWN KRAFT GUM FLAP 9.40 
BROWN KRAFT GUM FLAP 15.95 


All Prices F.O.B. N.Y. 


1000 45x 6% 
1000 54x 7% 
1000 8Yx10¥, 


Also available: 
NEG. PRESERVERS ®@ GLASSINES @ PHOTOMAILERS 


SEND YOUR ORDER IN TODAY! 


NORMA Printing and enverore corp. 


17, WEST 3 St NEW YORK 12 





The Cover Picture 


Anton Bruehl of New York City made the Koda- 
chrome which is reproduced on this 
illustrate a 


month's 
page advertisement of 
Kenwood blankets (aptly titled “Woven dreams 
come true’), It is part of a campaign appearing 
in a number of national magazines, planned for 
the Kenwood Mills, Rensselaer, N. Y., by their 
advertising agency Abbott Kimball Co., 
of New York City. 


cover, to 


Inc., 











ERTLERLITE TRIPODS 


Midget Tripod elevates to 6 ft.; Junior to 9 ft.; 
Commercial to 11 ft. Quickly and easily adjust- 
able. Sturdy but light weight. Expertly designed 
for greatest utility. 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 
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B® The International Game Council (Conseil International 
de la Chosse), desirous of fostering the sport of “shoot 
ing with the camera,’ is inaugurating annual 
national competitions in wild life photography. Anyone 
who photographs wild life may enter, gold and silver 
medals will be awarded in four classes, and the com 
petition is open to all parts of the world. Closing date 
is October 1 and detailed information may be obtained 
from the Commission for Wildlife Photography, care 


of the Conseil at 5 Rue de Pomereu, Paris 16, France. 


inter 


Mi Mrs. Malina Lee Iidstad, for many years one of the 
prominent women photographers of the northwest and, 
until she retired in 1948, president and general mana 
ger of the Miller Studios, Inc., of Minneapolis, and 
the Lee Studios in Grand Forks, N. D., died on April 
She had long been 
state and national photographic 
association affairs, but in the leading women’s clubs 
in Minneapolis 


15 in a Minneapolis hospital 


active, not only in 


Ml So well liked was Thomas E. Schofield of Fall River, 
Mass., that when death took him unexpectedly on Feb 
ruary 8 at the age of 59, every photographer in the 
city attended his funeral and sent flowers. In all he 
had spent 35 years in the profession, having retired 
from civil service after 26 years at the Newport Naval 
War College where he was chief photographer. Nine 
years ago he established the Schofield Studio in Fall 
River, together with his son Roger T., who will con 
tinue the business. 


@ “Glamour in the Scherling Manner” is the title of 
quite an elaborate and profusely illustrated booklet 
now being used to advertise their portrait and wed 
ding photography by the Scherling Studios of Fargo, 
N. D., and Moorhead, Minn. It reached us just after 
the flood which struck both those cities among others 
and we are only hoping that the Scherlings, not to 
mention many hundreds of other subscribers we have 
in the flooded 


western states, managed to escape too serious harm 


territory in the seven affected mid 


me George W. Tamlyn, who sold his studio in Fenton, 
Mich., in 1944 after many years in 
returned to harness in November of 


business but 


1950 to help the 








... IMPROVES 4 20 

















DRYCAB 


a. the PAKO Model 2 DRYCAB is convenient 
to use and dries film faster it is rapidly becoming stand- 
ard equipment in photographic processing departments. 
The PAKO Model 2 DRYCAB requires a minimum of 
space, yet rapidly dries roll, cut or pack film (black and —~~ 
white or color) and color prints. Fully loaded it holds 
100 5” x 7”, 50 8” x 10” or 50 amateur size roll films. 


Get complete details about the convenient PAKO Model 2 DRYCAB 
for faster film drying from your PAKO Distributor, or write direct. 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH, MINNEAPOLIS 11, MINNESOTA | 


SPEEDS LAB WORK 


& 


Q UALITY “Tent SY, 


e/ ¢ 


A brief dip in BFi No. 20 will make 


your prints lie perfectly flat, whether single 


PRINT ee 
FLATTENING SOLUTION sve oe 


a 








or double weight, glossy or matte. No more 


Another ‘‘must'': 


BFT 4.30 


ruffle, curl, or roll. 





Your ferrotyped prints will have HYPO NEUTRALIZER 
for fast, economica! 
better gloss than you've ever seen, no matter removal of all 
ryu_: : hypo S 
what you've used before. Whites will be SY & 
brighter, and values clearer. G WwW 
iy s se 
Prints conditioned with BFi No. 20 & rs) es J 
. 4 ¢ S/ a - * - 
are mold-resistant, remain flexible... no 6, at 
‘ ° ys 6 es 
more cracking and crazing. Order today. "5° ¢ 
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OE EEAYL YD 
FOR BETTER PICTURES 


CHANGING BAG.—Portable Dark Room. 
Tested and fully guaran- 
teed.Load plate-film holders 
and developing tonks, etc & 
on the spot in BROAD! 
DAYLIGHT. Finest construc 
tion, zipper fastener and 
light tight wrist bands) —| 
IDEAL 25x26’’—each $6.50 
REXO aaa $- 35x44" $11. 25 1 
” 


Buy the “Best. METAL “CONTACT PRINTER 


—_ PROFESSIONAL 8 x 10” 
$s For contact prints up to 8x10 
in. size. — Very rugged con- 
struction, heavy gauge steel 
spot welded for life-time of 
hoard use. Super diffusion, 
individual switches on eight 
lights, 

Smooth operating, giving 
prints of perfect wide 
margins. Special photo 
white inside coating —— 
Fast, quality operation in 
every respect. 

) FREE Phototools Fine 
Cat. No. 1051-H. @Photographic 
Equipment 
For Over 


Burke « James, Inc. U7 


3215 Wabosh Ave.,Chicago 4, Hil. USA 











GET ACQUAINTED... 
with EDWAL Liquid 


ORTHAZITE 


Sample Bottle Only 25c 

® To add 20% to the life of your Paper 
developer . . . ADD ORTHAZITE (1 oz. 
per gal. solution). 


To get blue blacks on contact papers 
. ADD ORTHAZITE instead of bromide. 


To salvage outdated paper . . . ADD 
ORTHAZITE (to prevent fog). 


To get finer grain from any developer 
. ADD ORTHAZITE (3 to 6 cc per qt.). 


Treat your developer with inexpensive, 
convenient Edwal Liquid Orthazite. 


4-oz. bottle, 50c Quart, $1.45 
Send 25c for trial bottle to: 


EDWAL SCIENTIFIC PRODUCTS 
CORPORATION 
Dept. P 4 e Ringwood, Illinois 
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present owner of his former studio, plans to quit 
photography permanently at the end of this year. He 
will then have spent 48 years in all in the profession 
and thinks that enough. Besides, he was recently 
elected tax assessor by a thumping majority. 


B William H. Faris, who first entered the photographic 
business in Lynchburg, Va., and later moved to Rich 
mond where he operated studios in various locations, 
died on March 21 in hospital there after a long illness 
For 30 years, until he retired early in 1951, he had 
been associated with the Dementi Studio 


@ The 1952 Iris International Salon of Photography 
will be held from September 13 to 27 in the galleries 
of the Royal Zoological Society in Antwerp. Closing 
date for entries is July 31. For entry forms, write to 
L. Verbeke, 435 Lackborslei, Druene-Antwerp, Belgium. 


@ Charles H. Gillen, 52, who for 25 years had, with 
Mrs. Gillen, been operating the Van Dyke Studio in 
Flint, Mich., died in his sleep on March 28. The Gillens 
had friends in many parts of the country, having 
always made it a practice to visit studios when away 
on vacation or other trips. Mrs. Gillen plans to carry 
on the studio 


@ Fred P. Clatworthy, Jr., well-known photographer of 
Estes Park, Colo., whose father was a pioneer in the 
business there, was appointed secretary-manager of 
the Chamber of Commerce on April 5 and took office 
on the 15th. 


WH Reginald Conway, for many years head of the Con 
way Industrial Photo Co., Rochester, N. Y., was killed 
recently at the wheel of his car while on his way to 
visit his brother in Buffalo. While driving, he was 
seized with a heart attack, his car went out of control 
and struck another. He was dead before help could 
reach him. 


HM Congratulations to Dennis Hallinan, photographer 
for the St. Petersburg (Fla.) Times, who became a father 
for the second time on March 27. Kirk is the name 
of the new arrival. 


M@ Clay H. Parker, owner of the Libby Studio, Libby, 
Mont., and past president of the Montana Photo 
graphers’ Association, died a few months ago as the 
result of a heart attack 


M@ The 43rd Annual London Salon of Photography will 
be held at the galleries of the Royal Society of Painters 
in Water Colours from September 13 to October 11, 
inclusive. Closing date is August 6. For entry forms 
write the Salon at 26-27 Conduit St., New Bond St., 
London, W.1, England. 


@ Miss Elizabeth E. Naramore, 56, since 1927 super 
visor of the department of photography of New York's 
Metropolitan Museum of Art, died on April 18 in 
hospital at her home city of White Plains, N. Y 








Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors 
regular, economical MATTE finish — no 
special process prints are necessary. 

Every print you make with Marshall's 
Photo-Oil colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 
finest professional touch. 

Marshall’s Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 
you want them. Marshall's Photo-Oil Colors 


use 


are standard with the country’s leading 
photographers and colorists. Backed by over 
20 years of scientific research, these colors 
assure clean, clear tones of 
uniformity. 


remarkable 


NEW! AIR FORCE BLUE 


for coloring photographs of members of the 
Air Forces of the United States, and other 
countries. Also, MARSHALL'S KHAKI and 
NAVY BLUE. 


MARSHALL’S puoto-o1 couors 


John G. Marshall Mfg. Co., Inc., Dept j-7 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, itd., 137 Wellington Street West, Toronto 1} 











Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 

Licensed under Edgerton, Germeshausen 

& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 
YOUNGSTOWN 1, OHIO 














17 


Professional 
Photographer 


July 


1952 








COUNTRY 
School 


Soft Re 


Photography 


| 


GREATER 
ACCOMPLISHMENT 
— for YOU 


A distinguished staff, plus famous 
guest instructors and a fascinating 
schedule make each day a new 
adventure. Sound, logical, proven 
methods in all phases of black and 
white and color photography. Finest 
equipment, beautiful location, low 
tuition 

SPECIAL SHORT COURSES 

A Year Round School 


@ mrs. Alvena Rall Moore, owner of the Rall 
Glasgow, Mo., died on February 13. 


Studio, 


@ K. Chester who, though 
notable photographic coreer 
of Scientific American, died of cancer on March 5 at 
his home in New York City. He planned and executed 
the photographic coverage of the Nuremberg 
of the Nazi war criminals, being at that time a first 
lieutenant in the photographic section of SHAEF. Later 
he worked on special projects for Life magazine, join 
ing Scientific American in 1948 when it was reorgan- 


only 34, had followed a 
by becoming art director 


trials 


Write for Summer folder NOW. ized 


WIDE GATE SOUTH WOODSTOCK, VERMONT 





W@ The 97th Annual Exhibition of the Royal Photographic 
Society will be held at the Society's galleries in London 
from September 11 to October 12, at Leeds 
October 25 to November 22, Bristol 
December 5 to 31, all dates inclusive. Closing date for 
entries is July 29. Entry forms may be obtained from 
the Secretary, R.P.S., 16 Princes Gate, London, S.W.7, 
England. 








from 
and at from 

Chilcote Master Mountings 
display your portraits to per- 
fection! Why risk sales when 
you know Chilcote products 
inject that extra appeal which 
means greater profit? Albums, 
easels, folders, portrait frames 
of outstanding superiority. 


Are you receiving our new publica 
tion, “MOUNTING SALES"? You'll 
enjoy it. Write for a copy todoy 


The CHILCOTE co. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 


W@ The mony friends of D. W. Zintsmaster, M.Photog., 
of Minneapolis, will regret to learn of the death of 
Mrs April 20 
Herself than 50 
vice-president of Zintsmaster, 

which she and her husband founded 35 years ago 


Zintsmaster, who passed away on 


a portrait photographer for more 


years, she was Inc., 


HM The California State Agricultural Society and the 
Sierra Camera Club of Sacramento announce August 
28 to September 7, the 13th 
Annual North Photographic 
Exhibit. Closing date is July 25. For entry forms, 
Dewitt Bishop, 2548 - 8th Ave., 





inclusive, as dates for 


Broken Film Holders Repaired 


Only factory approved materials used — holders 
anly size up to 5x7, only $1.75; 8x10, $2.25; over 
8x10, $3.00. 


American International 
write 


Sacramento 17. 


HERE'S WHAT YOU CAN BUY FOR ONLY W Mrs. Bertha J. Folkerth, long retired studio owner, 
@ Relacquer Holder . . . . , A, 
75 io cclre with Maw Xaee died late in April at her home in Cambridge City, Ind., 
@ Check and Repair Light Traps — 
e 


at the age of 80 
Replace Broken Flaps 

Check and Reglue All Loose Joints 
H James D. Roseberry, 49, president of the Cain Street 


Photo Co., Atlanta, died on April 19 
sanitarium in that city. He had retired from active 
participation in the business three years ago and had 
been living in Daytona Beach, Fla. 


ALL WORK GUARANTEED . 5 
in a private 

NATIONAL FILM HOLDER CO., 
2330 N. ST. MARY'S ST. 


INC. 
SAN ANTONIO, TEXAS 














WRITE FOR 


@ Albert B. Hill, active in photography for the past 15 


years and most recently vice-president and generol 


PRICE LIST 
manager of the Harris & Ewing Studios in Washington, 
Q UANTITY has joined the Oscar Fisher Co., Inc., Peekskill, N. Y., 
Quality Prints as vice-president and sales Mr. Hill 
spearhead the company’s increased sales activity on 
its already widely known line of processing equipment 


manager. will 


An example of our low 
prices: 

8x10 Prints 1M $65.00 
500 $37.50 


100 $8.50 
Send for price list today. 


M@ Anthony C. Weins, for 25 years a portrait photo- 
grapher in Cleveland and its suburb of Shaker Heights, 
died after a heart attack at his home in the latter 


MAJOR PHOTO co city on May 1. Mr. Weins, who was 55, had retired 
o 


4 | because of ill health five years ago, though his studio 
| C 
1210 N. Clark St., Dept. P, Chicago 10, Ill. «dani nn -ntedlinpeid ‘wader: hls nome. 
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DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


TEVOARSICCe VTE 


CONTACT ENLARGING 








DEVODARK 


XMAS CARD STOC Available in all sizes, with or without deckle 
edge at attractive prices. 


DEVODARK 


POST CARDS Also available. Write us for free samples. 


Only Sold Direct to Studios 





Above All! 


poorocraPH ALBUMS 


by #Mlonastery Hill 


“QUALITY” is the word for Monastery Hill 
ALBUMS. Yes, customers see instantly that no 
lovelier setting can be had for ever-cherished 
portraits, candid photos, bridal scenes, o1 
#606 Photoview Album simple snapshots. Luxuriously leather-bound 
ae in genuine Morocco or Vealskin . . . with 

resi lg Pie Si graceful gold-leaf tooling and handsome 
Green, Brown or Ivory, Tooled Moire silk lining Monastery Hill ALBUMS 
in 24 karat gold. 15 clear- match the most discriminating standards for 
view acetate packet leaves. flawless BEAUTY and CRAFTSMANSHIP. Heavy 
Size 5"x cs . mounting stock for maximum protection. +509 Photoview Album 

Pe Sar 2 Covers are washable and stain-proof. Priced 

right for easy sales -+- RICH PROFITS! Stock Stocked in sizes 8x10 only 
Other sizes available on or 

up TODAY! der. ‘ECONOMY SPECIAL’ 


Album, equipped as our de 
Write for Descriptive Literature luxe bindings, with 15 ace 


tate leaves open on plastic 
ring, in genuine top grained 


Semen ERNST HERTZBERG & SONS brown ond ivory. idinimen 


Minimum 

) Pinder d 6. 
ys alla Monastery Will Bindery — 
Since 1868 1753 BELMONT AVENUE CHICAGO 13, ILLINOIS 





2 IRENE Ra eer. rete 


ROK OS 


: 
: 








Priced at $5.00 each 
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BANISH DARKROOM GREMLINS 
with the NEW, aa RES ptm 
IMPROVED 3=—s 


SIBTKG caaster 


© New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
e Ebony enamel handle 

: 4° Fits user's fingers—insures proper use 


ViLiksecd Eliminate those gremlins of the 


darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
, formerly used for print spotting 
3” size and opaquing for more profitable 
$450 tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or -sur- 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


in 


Professional 


> ™ 
omen — 
= - »\he— —_—— 
Exmk AS 
pe ' 


Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order. 


NUCLEAR PRODUCTS CO. connec 





BUILT TO LAST-FOR 
YEARS AND YEARS 


The NEW Keith HEAVY- 
DUTY PRINTING FRAMES 


Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 
($9.50), and 16x20 ($14.95). 


Distributed Exclusively By — 


GARDEN & WILLIAMS 


3266 W. PICO BLVD. LOS ANGELES 6 
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M Dale Johnson, photographer and photo supply dealer 
of Manteca, Calif., was selected in March by his city’s 
Junior Chamber of Commerce as Manteca’s outstanding 
young man for 1951. In addition to being chairman 
of the City Planning Commission, he is active in Boy 
Scout work, the American Legion and the Lions Club, 
as well as the Chamber. 


M@ 8B. Erle Buckley, who spent most of the 1920's with 
Bachrach, Inc., in charge of cameramen in their Wash 
ington, Boston, Philadelphia and several other studios, 
died in hospital 
aged 56, He was 
known throughout the East as a photographic teacher, 
lecturer the originator of the Print 
Clinics which are so much a feature of modern conven 


in New York City on January 25, 


after a prolonged heart ailment. 


and judge, was 
tions and meetings, and for many years conducted the 


Studio School of Photography in New York City. 


@ William Mathieson, 
legal 


long a photographer in the 
Boston’s 
Authority and who also did 
photography from his 
April 26 


department of Metropolitan Transit 


considerable industrial 


home in Cambridge, died on 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 
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your 


will send you on 
reads 


neat blue-on-white 
in and See the Birdie — 
lately?’’ ‘“‘These go 
Pierce who has been 


sign 
‘Come 
portrait 


Have you had 
taken right in the 


distributing 


window,"’ 


writes Mr them in Minne 


apolis and has an ample also has for 
sale, in addition to his constantly growing line of hand puppets, 
toys and other canary bird 
vastly keeping youngsters 


While you're writing you 


supply available. He 


gimmicks, a small that sings and 
simplifies the 
before the 


his latest 


chore of interested 


camera might ask for 


catalogue of 40 illustrated pages describing any 
number of items which have proven themselves in actual studio 


use as business-producers 


Eastman Kodak Co., 
white, 


Rochester 4, N. Y. has 
lustre surface paper 
offer something different 


new fine 


grain, available for finishers, 


wishing to from customary glossy 
Called Kodak Velox Uni 
D.W., it has same speed and 
Unicontrast, Rapid F, both being designed 
use on Velox Rapid printers 500° 
to 5” wide; 500-sheet packages 3x3 
and 500-sheet packages 5x7 


prints, and school 
contrast, Rapid E, 
as regular Velox 


photographers 


emulsion 


specifically for 
rolls from 22" 
to 3%x5%; 100 


Comes in 
in sizes 
size 


Schmidt & Co 
featherweight 
built-in test 
num. 


are importing from Western Zone of Ger 
Royal Flash and Royal BC Flash with 
both streamlined of highly polished alumi 
BC unit utilizes two standard C batteries. Each 
reflector, bracket permitting attachment to 
positions, 11%” cord; both are adaptable to 
with built-in synch Adaptor 
standard or midget BC unit 


mony 
lamp, 
includes 
sliding camera 
in many most 
cameras either 
other $6.80 


to Page 50) 


permits using 
$10.80, 


(Turn 


lamps costs 














A Perfect Medium of Artistic Expression 


0 [ 0 ha, A Kilborn’s Quality 
Projection Paper 


@ Coloma, Kilborn’s fast bromide projection paper, is popular with leading 





photographers everywhere for both commercial and portrait use. Used 
extensively by school photographers. Available in 4 contrasts and 12 surfaces, 


Coloma has unusual gradation of tones from 





PIONEERS IN THE black to white. Order Coloma today. Free 
MANUFACTURE OF 

HOTO P 
scythe 6 Seay samples and catalog on request. 


hhilborn 2911 First Avenue East 


PHOTO PAPER COMPANY «= Cedar Rapids, Lowa 


Soiston | . Quantity PRINTS 
C Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
PHOTO-CLOTH Service and quality guaranteed. Typical prices: 
Post Card 5x7 $x10 
no paste—no waste—ready cut 1M $24.00 $50.00 75.00 
to convenient sizes 5M 22.00M 40.00M 70.00M 


Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 


=f 4250 ry SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


ANNOUNCING OUR NEW COMPLETE 
PROFESSIONAL FINISHING SERVICE 


QUALITY WORK AT REASONABLE PRICES. WRITE FOR QUOTATIONS. 


COLORING COPYING ALBUMS 
DEVELOPING ENLARGEMENTS FRAMES 
PRINTING REPRODUCTIONS MOULDINGS 
RETOUCHING RESTORATIONS PHOTO MOUNTS 


SPRAGUE-HATHAWAY, INC. 22%" 


West Somerville, Mass. 
Established 1874 
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The Editor's Commentary: 


Last month on this page I quoted a resolution, sent to all publishers of 
photographic magazines by the National Association of Photographic Manu- 
facturers, deploring the tendency of many to overload their pages with nudes 
and their advertising columns with suggestive announcements. It seems that 
the N.A.P.M.'S point was well taken because early in April four photographic 
magazines were barred from newsstand sale in Little Rock, Arkansas, by that 
city's board of censors. Also, since that resolution was mailed, I have 
noted a hasty purging of both classified and display advertisements from 
the columns of many of my contemporaries and, in some of them at least, nudes 
have become conspicuous by their absence. While the occasional nude or 
scantily draped female figure has its place in photography there can be lit- 
tle excuse, in magazines intended for home consumption, for page after page 
of suggestive illustrations. 


A new automatic photographing machine was demonstrated on April 30 in the 
new Marsfield Studio in the New York Port Authority Bus Terminal Building, 
New York City. The studio, now open to the public, will serve as a practical 
demonstration of the business possibilities of the new process. Called the 

' Marsfield, the machine is the brainchild of A. A. Marsan and Harry White- 
field, who have had it under development for 16 years. The first model, re 
cently completed in Italy, represents an investment of something like $400,- 
000. A trained operator takes the portrait and the machine proceeds from 
there, producing in seven minutes either one 6x8 print or two pairs of 3x4's, 
all ina soft sepia tone. The small prints may be mounted individually or 
used in pairs as stereograms for stereoviewing. The sitter pays $1.00 ($1.25 
mounted or $1.50 framed) for the 6x8, or $1.00 for the set of four ($1.50 if 
they are mounted). The equipment also includes a copy camera which can turn 
out 150 copies, up to 6x8 in size, perhour. The demonstration, which I was 
unable to attend but which I learn aroused great interest, was conducted by 
Miss Pat Liveright, noted portraitist of Short Hills, N. J. (featured in 
our pages not many months ago), who has been acting as consultant to the 
firm on operator technique. Those who are prone, with the advent of every 
new invention, to prophesy the resulting doom of the individual portrait 
photographer, will do well to remember that over a long period of years one 
automatic photographing machine after another has burst upon the photograph- 
ic firmament. Some became tremendous fads for a while, like the Photomaton 
and others. Some have become permanent factors in the photographic econ- 
omy, such as Photoreflex. Most never even got to first base. None, to my 
knowledge, has ever put a Single portrait studio out of business. To my 
mind the competition of the amateur has always been far more serious and 
yet, with new amateur cameras coming on the market weekly and the Land 
Polaroid "picture - in = a = minute" camera Selling like wildfire, the num- 
ber of portrait establishments increases every year. In fact the portrait 
Studio finds serious inroads being made on one of itsS most profitable fields 
- wedding photography - as more and more of the one-time "exclusive" commer- 
cial studios cultivate that market intensively. But to return to the Mars- 
field and its promoters, who have completed "tooling up" and have started 
production of additional machines, one reason I do not visualize any immedi- 
ate competitive inroads from that source is that the machines will sell for 
$15,000 to $40,000 depending on types of franchise agreements. That kind 
of money isn't hay and I doubt if any but the largest chains can handle the 
necessary financing. As for them, I remember when they started and everyone 
thought independent portrait studios would shortly be a thing of the past. 
It seems that no matter what happens, there's still room for all. 
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JOHN ENGSTEAD 























John Engstead — with 
his dog — at work in 
his daylight camera 
room. 


CRYSTALLIZING PERSONALITIES 


By Tamara Andreeva 


JOHN ENGSTEAD, whose name is magic to the Hollywood great and to anyone who 
knows the value of a striking portrait, did not begin his distinguished career as a 
photographer. In fact for many years he looked with a mixture of awe and wonder 
at anyone who could handle a camera professionally. He knew the ingredients of 
a good photograph, but did not believe he could take one. For fifteen years he 
lived in a world of pictures, taken by other people, as a successful publicity man for 
Paramount Studios. 


In his capacity as publicity representative he necessarily took great interest 
in pictures, because practically every glamour shot taken of the stars on the studio 
roster was supervised by him. Whenever such pictures were concerned it seemed 
that he knew instinctively what ought to be done, and to this day his belief is that 
the portrait photographer ‘either has it or hasn‘t.’’ No amount of schooling will 
teach a cameraman as much as a wide general background, he thinks. As for 
technique, Engstead never dreamed of mastering it, but, he says, some of that 
technique could not help but ‘rub off.’ He came to know lighting and exposure, 





the types of cameras best for portraits and 
outdoor work, the proper film and paper to 
use. ‘So gradually,’ he explains, ‘that 


photographic background was becoming less 
mysterious.’’ And then, quite unexpectedly, 
he inherited a fully equipped studio from one 
of his relatives. ‘There was little left for me 
to do,’’ he laughs, ‘‘but start shooting.” 
Although he felt himself then a rank 
amateur, actually he was far, far ahead of 


many working professionals, for in his pub- 


JOHN 


ENGSTEAD 


licity days practically every great photo 
grapher worked with him on various assign- 
Among Dahl-Wolfe, 
Beaton, Munkaczi. ‘| got the feeling from 
Engstead says. Then, of course, he 
elaborated on it, and began to produce 
original pictures of great artistry, completely 


ments. these were 


“a 


them, 


free of those early influences, for once John 
Engstead had mastered the camera he was 
joyfully on his own — to try, experiment and 
work to improve and perfect. 
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JOHN ENGSTEAD 


His beginnings he traces to 1941 when 
with an understandable feeling of trepida- 
tion he timidly shot some of his first movie 
star portraits. 


Actually, he says, the sit- 


























tings which he then attempted with even 


the most touchy and famous personages were 
entirely painless; all of them already knew 


him. Because he had shot many fashion 





pictures for he 


studio publicity 
decided to try his hand at that also. He did, 
and with immediate success: both Harper’s 
Bazaar and Vogue gave him assignments. 


releases, 


OHN EN 
He still 
basics 


will 


stays pretty close 
portraiture and fashion 


make an occasional 


to his first two 


but 
excursion into fea- 
ture photography and has shot series, covers, 


STE 


AL 


























JOHN ENGSTEAD 


and individual picture stories for different Boswelling them around for several weeks, 
editors, on special request. Not so long ago’ with pictures taken at home, on the beach, 
he did some pictures on an interesting fam- at the breakfast table, everywhere in fact. 
ily for House Beautiful, which necessitated (Turn to Page 49) 








DATA: 


THIS PHOTOGRAPH, taken with a 4x5 Speed Graphic, 
was given a one twenty-fifth second exposure at F/16. 
The negative was developed for four minutes in 
DK-50 at 70°. The print is a projection, given thirty- 
five seconds on Varigam #4 (the handbag being 
held back with a wire dodger), developed for two 
minutes in Dektol. 


CRITICISM: 


FROM THE STANDPOINTS of lens work and chemical 
manipulation this little to be 
desired. The negative has a long range of tones, all 
of them nicely reproduced. The print, an 8x10 from 
a 4x5 Graphic negative, is 
lighting 


month's print leaves 


beautifully done. The 
neatly brings out the lines of the 
handbag. However the top of the handle is almost 
fost in the background at the top; would not a little 
more light on the background there have brought it 
out to better advantage? 

On viewing the print one gets the impression 
that the bag is being handed to some one who is 
either out of sight at the right or who should appear 
in the background. It would be better to convey the 
idea that the bag is being presented to whoever looks 
at the photograph, which could easily be done by 
reversing the hands. Not only would this change make 
the whole picture 


very 


stronger from a sales standpoint, 
but it would eliminate the heavy cuff which not only 
hides part of the bag but due to an optical illusion 
actually to be sticking into one of the side 
seams. Also it would obviate the necessity of showing 
the back of the upper 


undecorated back of 


seems 


hand which, because of the 
the glove, looks like © rather 
formless and toneless oblong. This light, almost white, 
oblong space, contrasts with the gray oblong of the 
cuff to compose an odd, two-toned right angle which 
becomes more and more prominent as one studies the 
picture, detracting from the bag itself. 

From the manner in which the bag is held one 
gets the feeling that it is very heavy and that the 
upper hand, even though hidden by the bulky glove, 
has a very strong grip on the strap. With the hands 
the fingers of the upper one would show 
and by their position could indicate merely a gentle 


reversed 


steadying of the handle or strap instead of, as now, the 
lifting of a heavy weight. The weight of a woman's 
handbag is not one of its best sales points and the 
object should be to pose the hands in a more delicate 
manner, one more suitable to the gentler sex. 

The posing of hands is an art in itself. Most of 
our readers have probably heard that in olden times 
it was not unusual for an artist to paint a portrait 
and then have a specialist 
hands. Whether this 


do not know but 


come in and paint the 


Practice is in vogue today we 


hands are a subject on which no 
photographer can put in too much time. Male hands 
are supposed to convey strength and power, female 
hands beauty of line and softness. Our present example 
seems to hit just about in the middle. 

At an O-M-I convention years ago at Cedar Point 
a number of foreign prints were shown, among then 
about 12 photogravures of feminine hands. This critic 
has often thought how wonderful it would have been 
had they been reproduced in 


distribution. 


some form for general 
Several years ago we had the pleasure 
of attending a demonstration of the posing of hands 
by Kodak's 
Hon.M.Photog. It is too bad all our readers could not 
have had that experience. The photographer who can 
do an outstanding job of 


late great platform artist Jack Wamsley, 


posing hands is well on 
the way to success. 





FOR THIS lighting a Keg-lite was used as the main 
source. A Photogenic flood to the left of the camera 
and a $2 photoflood in a smaller reflector, to the 
right of the sitter, both acted as fill-ins. The exposure 
was one-tenth second at F/8 on Super Panchro Press 
Type B film, developed for five minutes in DK-50, one 
to-one, at 68 . The print is a projection on Portraya, 
developed for two minutes in D-52, one-to-one, toned 


for one hour in Nelson Gold Toner. 


OUR BLACK-AND-WHITE reproduction will not do justice 
to the fine dark brown tone of this print, which brings 
the subject into excellent relief despite the background. 
The latter, in black-and-white, will appear much more 
bright and confusing than in the original. The picture, 


a good example of the “glamour” school, has dash, 
expression and appeal and enough of all to obscure 


numerous minor faults. 


The lighting was too broad, giving the appearance 


of a high cheekbone on one side and applying too 
much depth in the wrong places. Had the subject not 
been smiling the lighting would be too flat — a smile 
is the only way to retain roundness in a lighting of 
this type. The two lower catchlights tend to create a 
stare in the eyes, which are otherwise full of expression. 
Etching out those two catchlights would give the eyes 
more life. 

The pose, entirely acceptable for this 
should be a bit 
feeling of tenseness in the lines of the neck and jaw 


style of 


portrait, more relaxed. There is a 
which does not flatter the subject, Proper use of the 
retouching pencil 
rected this. The hair 
entirely lacks detail on one side. The broad appearance 


reduced had the hair 


and etching knife could have cor 
seems a bit untidy and almost 


of the face could have been 
entirely covered the ear. 

The negative, we think, was a bit under-exposed, 
detail in both hair and 
coat. There is good separation of planes and a fine 


accounting for the lack of 


feeling of depth and, our criticisms to the contrary, 
the original is a portrait which one likes more the 
While we don’t like the back- 


ground we must concede that the general public will 


more one studies it. 


“go for’ pictures like this. 


OF 
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Charging the open hearth 
furnace, Homestead Works, 
United States Steel Corpora- 
tion 

















The flatcar-borne camera platform specially built for Mr. d’Arazien, and some of the fifteen 
lights he set up, all to make the color shot which we show in black-and-white on the opposite page. 











ARTHUR D ARAZIEN 


IUSTAIAL PUGTORIALE 


MACHINE AGE CAMERAMAN 
By Andrew Harding 


FROM HYPO-SLOSHER at White Studios to topflight industrial photographer — 
that’s the story of Arthur d‘Arazien. Mr. d‘Arazien is an industrial photographer 
with a pictorial slant. From darkroom man to assistant theatrical photographer for 
the same firm was a natural step. This was followed by a couple of years as a 
school photographer, shooting views of campuses all over the country. He did his 
first illustration work when he was with Underwood & Underwood; and this led 
Mr. d‘Arazien into business for himself, where the drama of heavy industry became 
an absorbing interest. 











ARTHUR D ARAZIEN 


His first 
advertising manager 


client was Bill Bartlett, now 


for Mergenthaler Lino- 
type, and he is still a first rate client and a 
satisfied one. The way in which Mr. d‘Arazien 








handles heavy industry assignments for 
such industrial heavyweights as U. S. Steel, 
Jones & Laughlin, Shell Oil, and American 


Cyanamid is unusual — to coin an under 











statement. He usually flies to an assigned 
area while his equipment, which is almost 
as heavy as the industry it is used to photo- 
graph, goes by car or train with one or 
more of the photographer's assistants. When 
he gets to a plant, U. S. Steel's Homestead 
Works at Pittsburgh, Pa. for example, he 
tours the place thoroughly with the super- 
intendent or the advertising manager or 
both. D’‘Arazien, usually per- 
mitted to pick his own spot for the ultimate 
photographs. Let's 
discuss in detail, as an example, the shot 
for U. S. Steel which illustrates the previous 
page of this story and for which d’‘Arazien 
selected a place where hot steel ingots are 
poured. We should emphasize at this point 
that this photograph, in black-and-white, 
lacks much of the quality to be noted in the 
other illustrations. This is because the original 


however, is 


in dramatic industrial 


Not all industrial photography 
is indoors: witness this com- 
pelling example of linear com- 
position. 


ARTHUR 
D' ARAZIEN 


was a color transparency from which it was 
necessary to make a special black-and-white 
print for reproduction here. 

The shower takes place only once or 
twice a day at the spot he had picked. It 
took a two-hour tour of the plant before he 
decided on a particular location. Then the 
place was cleared of molten slag, and a 
platform was built on top of a railroad car 
that runs through the plant to assure the 
necessary elevation for the camera. By this 
time, the assistants had 
equipment in place. 

The usual roll call of equipment for a 
big job runs something like this. Two 8x10 
view cameras, both Anscos, with about eight 
to ten lenses of various focal lengths and 
two Professional Junior tripods plus a 4x5 
Speed Graphic with its lenses, and sometimes 
a 4x5 Graphic view camera. 


the photographic 


Stacking coils of rolled steel 
at the American Rolling Mills 
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A Hewlett unloader gulping limestone from the holds of a freighter, for the blast furnaces 
at Lorain, Ohio. 
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ARAZIEN 


The lighting that d’Arazien prefers for 
industrial photographs is flash; and this U. 
S. Steel job was no exception. With the 8x10 
camera and tripod in place on the platform 
above the railroad car, Mr. d‘Arazien’s three 
assistants and seven more men recruited from 
the plant took care of the job of changing 
flash bulbs fast enough so he could double 
up on his exposures. The picture was sched- 
uled to appear in color, so before making 
the illustration shot, he made a _ black-and- 
white test to see whether the lighting and 
composition could be improved before the 
final exposure. A local processor was hired 
to process the test in time to look at it before 
shooting the final picture. 

The black-and-white test showed exactly 


Flotation ma- 
chinery at An- 
aconda Cop- 
per’s plant at 
Anaconda, 
Montana. 


where the lights should be strengthened and 
where they might profitably be weakened. 
D‘Arazien also learned from the test that a 
different type of steel would make a better 
picture and he asked the advertising mana- 
ger to have the change made. Improvements 
were also made in the 
D‘Arazien requested that the men in the 
picture wear their asbestos suits during the 
shooting because asbestos suits are white and 
would show up better in the picture. In addi- 
tion, at his request, 


men’s clothing. 


the foreground was 


cleaned up to make the picture less confusing 
and more dramatically clear. 

To light the shot, he used fifteen large 
21" reflectors, each being fitted with three 


bulbs. Besides the bulbs and reflectors, he 








The electroly- 
tic tin line of 
the Weirton 
Steel Com- 
pany at Weir- 
ton, Pennsyl- 
vania. 


had eight ounces of flash powder distributed 
among the lights. Everything in the illumina- 
tion 
powder and bulbs would flash simultaneously. 


line was synchronized electrically so 
Twenty-four red railroad flares were lighted 
just before the picture was made to provide 
the desired color of light in the mill. 

The technique for the lighting was open 
flash. After the developed, Mr. 
d‘Arazien changed the position of several 
lights to make the picture more dramatic. 
A tissue tracing of the test showed exactly 
where each light was to go. Finally, when 
everything humanly possible had been done 
to make the shot perfect, he took the picture 
on Ektachrome, exposing the color film by 
open flash after shutting down to between 


test was 


ARTHUR D 'ARAZIEN 


F/8 and F/11. As soon as the ingots had 
poured forth their fiery shower, his ten assist- 
ants hurried to change bulbs and powder 


because d’‘Arazien had _ just 
between the time when the ingots were 
poured over the first point to where they 
would again be poured a bit farther on. 
Those two minutes were spent changing film, 


two minutes 


re-focusing, re-setting the F stop and signal- 
ing for the next ingot pour. This photograph, 
with its meticulously planned dramatic com- 
position and color, was used as a magazine 
cover. 

In contrast to the almost feverish activity 
ef the industrial plants, that Mr. d‘Arazien 
photographs so often, are the serene land- 
scapes that he makes as a hobby for national 
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calendars and greeting cards, and the peace- 
ful country scene that recently decorated the 
cover of Collier’s magazine. These land- 
scapes are usually taken with a 4x5 Graphic 
view camera on Ektachrome film. 

To find just the right locality, he drives 
around slowly by car. When he finds the 


spot, he decides just when the light will be 
right, and comes back at about that hour. 
Mr. d‘Arazien has an art background that is 
helpful in this kind of artistic photography. 
He is a water color artist of considerable 
ability. 

It is this interest and appreciation of 
art that has made it possible for him to turn 
out beautiful color transparencies of some of 
the major works of art in the Metropolitan 
Museum of Art for the Curtis Publishing Co. 
among his other achievements. Mainly it is 
the combination of art, photography and 
flying that sends him off on exciting trips 
all over Central and South America. He has 
covered Uruguay, Brazil, Chile, Argentina, 
Puerto Rico and Trinidad, as well as Canada 
and most of the U. S. A., on_ industrial 
assignments. 

Travel for professional purposes isn’t all 
On a recent trip to photo- 
graph skiing in Canada for one of the major 
airlines, he took only twenty-two pictures in 
three weeks. The weather was bad. Between 
breaks in the weather, he could only drive 
around, arrange for local models and props, 
pick the time of day for shooting, then wait, 
wait, wait and wait 


fun, however. 


some more until the 
weatherman favored him with 
shooting light. 


some good 


This was a bad break, but not nearly as 
bad as the one he had on his most recent 
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Above: 
One of Na- 
tional Tube 
Company's 
blast fur- 
nace smoke 
stacks at 
Lorain, 
Ohio. At 
left: As- 
sembling 
keyboards 
at the plant 
of the Mer- 
genthaler 
Linotype 
Company. 





The under- 
ground shot 
at the right 
was made 
in a Jones 
& Laughlin 
coal mine 
at Union- 
town, Penn- 
sylvania. 
The intent 
individual 
below is in- 
specting a 
turbine fly- 
wheel at 
the plant 
of the Cur- 
tiss-Wright 
Aeronauti- 
cal Corpor- 
ation. 
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job in South America. D’Arazien had been because of the glamour that surrounds pic- 
away from home for a long time and he was_ tures of far away places. Even in his New 
eager to get back. But he had to drive along York locale, Mr. d‘Arazien was faced with 
a beach leading from Uruguay to Brazil, a dangerous situation — of his own choosing. 


in a jeep and trailer loaded with equipment, He was asked to photograph an Esso Tanker 
in order to be on his way. The trip was about (Turn to Page 50) 
two hundred and fifty uninhabited miles and 
the beach road was the only one available. 
A bad storm resembling a Northeaster had 
torn up the beach pretty badly, but after a 
two-day delay, d‘Arazien was determined to 
start, and start he did. 

On the way, a wave came up under 
the jeep. The motor stalled, and the jeep 
started to sink into the sand. D‘Arazien, his 
assistant and the guide, straining together, 
couldn't budge it. Finally, weary, wet and 
discouraged, they returned to sitting in the 
sinking jeep. Mr. d‘Arazien again touched 
the starter. The heat of the motor must have 
dried up the water on the spark plugs 
because the jeep started. He put it in the 
very low gear. It churned away the sand and 
they started out again. When they arrived, 
they learned that eighty cars were buried in 
the sand on that road — from starting too 
soon after the storm! The cost of salvaging 
the cars was prohibitive since the nearest 
big city, Montevideo, was a hundred and 
fifty miles away. 

The dangers of an industrial photo- 
grapher's life are usually unrecognized 
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Blue Ribbon Photograph 
By 
M. Edwin Vaughn, Grand Island, Nebr. 
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Mentions 


By 

Marvin A. Carlson, 
Anacostia, 

D. C. 


By 

T. D. Parrotta, 
East Rochester, 
N. Y. 
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WORKING TOOLS OF MANAGEMENT—PART II 
BY DON R. MINKLER, PUBLIC ACCOUNTANT, SEATTLE, WASH. 


THE BALANCE SHEET is a statement at a fixed point 
in time, virtually stopping the flow of the financial 
history, to make possible reflection and study of the 
financial position of the business. The Operating State- 
ment, on the other hand, is the history of the financial 
activity of the business for a definite period of time, 
reflecting what has taken place from the first of the 
business year up to date with detail covering the last 
month’s operation. When used as a tool of manage- 
ment, however, the Operating Statement reveals a good 
many other factors of vital importance to the photo- 
grapher who knows how to look behind the figures. 

The accompanying Operating Statement (See page 
43) shows the activity of our hypothetical photographer 
whose Balance Sheet was presented in the preceding 
issue, The first column shows the actual dollar figures 
for sales, expenses, and gross and net profit. In the 
percentage column, the Total Sales figure is presented 
as the basis for comparison at 100%. Such percentage 
figures are necessary, and should be included in an 
Operating Statement for comparative information. 

The Cost of Sales classification represents the actual 
cost of goods and services sold. It is arrived at by the 
simple formula of adding cost of purchases to begin- 
ning inventory and subtracting ending inventory. If 
there has been a $500.00 decrease in inventory in the 
course of a year’s operation, this is therefor added to 
the cost of preventing overstatement of the 
profit. Also included are direct labor costs such as 
salaries for any professional assistants engaged in the 
direct production of salable photographs. The differ- 
ence between the cost of sales and the sales amount 
represents the gross profit. 

From the gross profit figure are taken the indirect 
including any indirect labor. These are known 
as the operating .expenses of the business. Some of 
these costs are controllable and others, such as rent, 
are fixed expenses. The sum of the operating expenses 


sales, 


costs 
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deducted from the gross profit shows the net profit. 
The net profit figure less owner's salary must represent 
a reasonable return on the investment and must 
vide the 
business. 


pro- 
necessary reserve for development of the 

Besides these basic functions, what purpose does 
the Operating Statement serve as a working tool of 
management? 

One of its most important functions is to serve 
as a check on the efficiency of the photographer's 
operation, through comparative analysis over a two, 
three or four year period. The photographer may find, 
for example, that current sales are running only 80% 
of the volume which he attained three years ago, while 
productive labor costs are still the same dollar figure. 
The percentage figure for those costs has increased 
by 10%. It is apparent that some reduction in these 
costs must be effected, perhaps by taking over some 
additional productive labor tasks himself. 

Analysis of may 
expenses which are out of 
corrected by 


management. 


show other controllable 
line and which 
supervision or 


costs 
can be 
closer economies in 

Again, the owner may notice that his percentage 
figure for advertising low. Institution of 
an aggressive newspaper, radio, or direct-mail adver- 
tising campaign may bring sales back to or 
their former Subsequent operating 
meanwhile will serve as a check on the effectiveness 
of such advertising in relation to the increased promo- 
tional expenditure. 


is unusually 


above 


level. statements 


The owner may also be able to observe the results 
of an error in judgment which he had committed sev- 
eral months before. Let‘s that at that 
he had lowered his prices by 10%, hoping thereby to 
achieve an over-all 


assume time, 
volume. As it 
10% 
work 


sales 
turned out, the only result was a decrease of 
in his dollar 


increase in 


volume, the physical volume of 











remaining the same. Assuming, as a simplified illus- 

tration, that sales had been $1,000.00, 

the results would be recorded as follows: 

$1,000.00 100% 
400.00 40 
600.00 60 
300.00 30 
300.00 30 


$900.00 
400.00 
500.00 
300.00 33.3 
200.00 22.2 
As far as the percentages go, it appears that the 

price 


his previous 


Normal Sales 

Cost of Sales 
Gross Profit 
Operating Expenses 
Net Profit 


Reduced 10% 
Cost of Sales 
Gross Profit 


Operating Expenses 
Net Profit 


100% 
44.5 
55.5 


10% reduction increased his direct cost by 
4.5%, by 3.3%, 


and decreased his profit by 7.8%. However, see what 


increased his operating expenses 


happened to the dollar profit: it actually decreased by 
$100.00, or (in terms of profit rather than sales), by 
33% of his legitimate profit. In simple arithmetic, his 
10% price shading cost him one-third of his profit. 

A second illustration assumes a new business 
whose owner decides to increase his volume by low 
ering his normal selling price by 20%. The dollar cost 
of sales increased in proportion to the 75% increase 
in physical volume which resulted. At the same time, 
the dollar cost of overhead increased about 25%. 
The result would be that he had nearly doubled his 
volume, but had 
profit for 
comparative percentages of net 
decline of about 30%. 


Normal Sales 


realized only the same dollar net 


almost twice as much work. However, the 


profit would show a 


$1,000.00 100% 


400.00 40 
600.00 60 


Cost of Sales 
Gross Profit 





xX Y Z STUDIO 
OPERATING STATEMENT 
January 1 to October 31, 1949 


Net Sales 

Cost of Sales: 
Cost of Merchandise Sold 
Salaries, Productive 
Retouching 
Freight and Express In 


Cost of Goods Sold 


Gross Profit on Sales 


Variable Operating Expenses: 
Commissions, Selling 
Advertising 
Auto Expense 
Equipment Maintenance 
Parcel Post 
Provision for Bad Debts 
Taxes, Payroll and Excise 


Travel and Entertainment 


Total Variable Expenses 


Gross Operating Profit 


Fixed Operating Expenses: 
Depreciation 


Dues and Subscriptions 
Fuel, Light and Water 
Insurance 

Interest 

Laundry and Cleaning 
Office Supplies 

Rent 
Salaries, Clerical 

Taxes and Licenses, Other 
Telephone and Telegraph 


Total Fixed Expenses 


Net Operating Profit 


$26,657.20 100.0% 
$4,021.40 
3,600.00 
1,260.05 
74.11 
8,955.56 


$17,701.64 


$1,304.50 
642.50 
264.12 
130.69 
60.19 
266.57 
203.55 
162.10 

$ 3,034.22 

$14,667.42 


$ 6,463.22 
$ 8,204.20 
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Operating Expenses 

Net Profit 

Increased Sales 
($1,750.00 — $350.00 @ 
20% reduction) 


300.00 
300.00 
$1,400.00 


Cost of Sales 
Gross Profit 
Operating Expenses 
Net Profit 

The Operating Statement is 
photographer in 


700.00 50 
700.00 50 
400.00 28.6 
300.00 21.4 
also useful to the 
determination of his “break even 
point’. This is the point below which the business will 
show a loss, and above which it will show a profit. 
A photographer with a $60,000.00 annual gross 
sales volume may have total expenses of $52,000.00, 
giving him a net profit of $5,000.00. If all of his 
expenses varied in the same relation to his sales, he 
would always be able to show a profit. However, some 
expenses are fixed regardless of the amount of sales, 
while others vary directly with the sales. Variable 
expenses include both the cost of sales and the vari 
able expenses. Our hypothetical operator 
has variable expenses of $11,989.78 (45%) and fixed 
expenses of $6,463.22 (24.2%). When the sum of fixed 
the break- 


operating 


and variable expenses equals total 
even point has been reached. 

Computation of that point can be determined 
roughly by a simple calculation. Of the photographer's 
$52,000.00 expenses, assume that $31,200.00 are vari- 
able and $20,800.00 are fixed. Variable expenses will 
sales (31,200 

60,000). If X equals total sales at the break-even 
point, the computation is made as follows: 


sales, 


presumably remain constant at 52% of 


x fixed expenses 
X $20,880.00 52K 
X—.52XK 20,800.00 
.48X 20,800.00 
X $43,333.00, 


The greater the proportion of his 


variable expenses 


the break-even point. 


expenses that 
are variable, of course, the lower the photographer's 








COMING 
IN EARLY ISSUES: 


Jules Alexander 

C. W. Dishinger, Jr. 
Siri Henderson 
Dewey Mears 

R. |. Nesmith 
Kourken Ruzgerian 
Mark Shaw 

H. A. von Behr 


— and many others 
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break-even point will be. The point can be determined 
with only approximate accuracy, since some expenses 
are partially fixed or variable. Some, for example, may 
remain fixed within the $30,000.00 to $40,000.00 gross 
sales level, but increase or decrease abruptly above 
Labor costs will be likely to 
vary in this manner. Film, papers and mounts, on the 
other hand, will vary directly with 


or below those limits. 


while rent 
will remain fixed regardless of volume. Determination 


sales, 


of the approximate break-even point should therefore 
be modified to consider those factors. 

The computation is nevertheless very useful in a 
number of ways. One application is its use in deter- 
mining the feasibility of a proposed expansion. As an 
example, assume a photographer with 
yearly 


the following 
sales and expenses: 


Total 
Variable Expenses 


Sales $20,000.00 
12,000.00 
3,000.00 


5,000.00 


Fixed Expenses 
Net Profit 


His break-even point is computed as follows: 


x $3,000.00 .60X ($12,000.00 being 60% 
of $20,000.00) 
X—.60X 3,000.00 
.40X 3,000.00 
X $7,500.00 
He is 
which will 


considering a_ plant 
add $7,000.00 to his 
computes his 


expansion program 
fixed expenses. He 
therefore break-even point after the 


expansion program, as follows: 


.40X $10,000.00 ($3,000.00 
X $25,000.00 


$7,000.00) 


Unless he is able to increase sales at least 
$5,000.00 over present levels, he will be operating at 
a net loss. He must, further, increase them to $37,500.00 
to obtain his present net profit. Against these factors, 
the proposed expansion will increase his sales poten- 
tial from its present limit of $25,000.00 to $60,000.00, 
at the 
profit. He 
table: 


same time raising the level of potential net 


summarizes these factors in the following 


Present 
$ 7,500.00 


25,000.00 
7,000.00 


Proposed 

$25,000.00 
60,000.00 
14,000.00 


Break-even point 


Gross sales limit 


Net profit limit 

His decision to go through with the planned expan 
sion will depend on his judgment as to whether the 
results will increase sales to the necessary figure to 
enable him at least to hold his own. He may further 
be willing to operate on a reduced profit for a limited 
period of time if necessary, until some of his fixed 
expenses in the form of payments on long-term con- 
tracts, have been reduced. 


Whether or not the final decision proves to be 
the correct one, the chances for its success have been 
substantially improved through use of the Operating 
as is true of the Balance Sheet — as a 


working tool of management. 


Statement — 
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THERE'S A MARKET FOR SKI PICTURES 


By Charles E. Grover 


HAVE YOU EVER stopped to speculate on the part 
photography is playing in stimulating interest in  ski- 
ing as a form of recreation? In the span of a few 
short years this ancient art, aided by a few of our 
modern contrivances and with techniques developed for 
giving mass ski instruction, has become a way of life 
to many and has been pushed 
big business. 


into the brackets of 


To capture all the sheer 


beauty and dramatic 
qualities of the snow and to enhance the appeal of 
skiing with its feeling of warmth and gaiety will 
bring out the best in any photographer. A 
photograph in use today will 
immediate foreground 
cepted 


typical 
have a figure in the 
the correct and ac- 
snow billowing up behind 
in the background a mountain with 
slopes well covered with snow. The story-telling qual- 
ities of 


skiing in 
form with powder 
the model and 


such a shot, are tremendous. For example, 


The chair lift at Berthoud Pass, 
about 70 miles west of Denver, 
with Perry Peak in the background. 
The double seat shown here was 
the first of its kind ever built, 
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to the prospective vacationer it gives an answer to 


many questions all in one glance. He can tell that 
the terrain is well adapted to his ability; that good 
snow conditions exist; and that, if he is of the more 
daring type, the slopes in the background will intrigue 
him. 

To all appearances making a picture with 
characteristics 


these 


seems comparatively simple. However, 
thought, effort and 
preparation are involved. Like the farmer who depends 


upon 


few people realize how much 


the weather to make or break him — so it 
is with the ski photographer. He is completely at the 
mercy of the elements. The sun, wind, snow and tem- 
perature all play a part. This 
the relatively few 
graphs, also the percentage of 
engaged in this type of work. 


probably accounts for 
really outstanding winter photo 
small photographers 


All winter photographs have one thing in common 


Py, 
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be a 
peculiar sameness about each one since there is little 
to offer in the way of contrast except for shadows. 
It really tries your imagination to be constantly think- 
ing up new angles to make the pictures more appeal- 
ing and how best to accomplish this makes ski photo- 
graphy a very fascinating subject. 

To many people the title “Ski Photographer” seems 
to have an exciting appeal because it suggests days 
filled with skiing, romance, and 
mountains, coupled with the fun of just doing nothing 
but taking pictures. 


regardiess of how good they are. There will 


the allure of the 


It is true, there are many times 


when you do have fun and enjoy yourself but you 
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A “kick turn,” 
taken af sun- 
down, about 
3:00 P. M. at 
Berthoud Pass. 
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begin to take a pretty dim view of ail of this “glam 
ourous” work when you begin to think of the hundreds 


of miles traveled to and from the ski count- 
less hours lost while sweating out the snow storms, or 
the physical discomfort from fighting the cold and the 
driving winds and bad which 
perfect taking. The 
mechanical difficulties with the camera equipment that 


centers, 


snow conditions ruin 


an otherwise day for picture 


arise from working in freezing temperatures, fingers 
numb with cold causing one to drop filters and other 
equipment in the snow, or just having a gust of wind 
blow the camera full of snow, are a few of the lesser 


problems that plague us. 














Ski touring on top of Richmond 
Hill, near Aspen, Colo. Mount 
Hayden appeors in the distance. 
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Then there is the little matter of finding suitable 
models — that always adds a little spice to the work. 
Since none of the regular agencies have models listed 
with the qualifications needed, the models must come 
from the rank and file of the skiing fraternity. This is 
complicated by the fact that a great many are of the 
week-end and holiday type. This group will not permit 
anything to interfere with their fun and pleasure. The 
problem becomes realized 
that each photograph will run the gamut of scrutinizing 


more difficult when it is 


and critical eyes. Therefore, the style, form and skiing 
ability of the model has to be almost perfect. Models 
should be dressed according to the dictates of the 


current fashions and must be willing to co-operate and 
work with others. Along with all these one is sometimes 
called upon to glamourize a location which is practic- 
ally impossible as far as pictures are concerned, and 
to incorporate 


some feature of the terrain so as to 


set it apart from many of the others. 


The temptation to give it all up and throw the 
camera in the most convenient snow bank is strong at 
times, but in spite of everything, at the end of the 
season you find that you have 


surprisingly good 


come some 


up with 
results, both photographically and 
financially. 

Usually the ski area operators are friendly and 
co-operative with suggestions as to where to find good 
photo sites, lining up possible models, and otherwise 
making themselves helpful. 

The selection of camera equipment comes in for 
a good deal of thought. There must be a minimum of 
equipment, yet enough to do the job at hand, also it 
has to be rugged enough to withstand a good deal 
of punishment not only from rough handling but the 
elements as well. Since there is a considerable amount 
of high speed action in skiing 60 miles an hour is 
not unusual — only cameras equipped with high shut 


ter speeds are suitable. We have tried the 35mm types 


The sun deck atop Ajox 
Peak, situated at the end 
of the longest chair lift in 
the world, about three miles 
long with a 2,500° vertical 
lift, starting of Aspen and 
ending here 
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and some of the larger roll film cameras but for one 
reason or another each has been discarded in favor 
of the Speed Graphic. 

To adapt the camera to our work it was ordered 
with a Graphex back to enable us to use the cut film 
magazines. By this method we have eliminated carry- 
ing a large number of film holders. We carry this 
weight minimizing still further by use of a film pack 
adapter. Using film packs enables us to carry an ample 
supply of black-and-white film while color is carried 
in the magazines. We realize this is a little unorthodox 
and we have been criticized for doing it, but once 
it is appreciated that all of this equipment must be 
carried on your back, it is easy to understand why this 
is necessary. 

The G-E PR-1 light meter using the incident light 
method has proved to be the most efficient, because 
it often happens that in areas above timberline there 
are great concentrations of reflected light which tend 
to throw the conventional type of meter off. This is a 
good sturdy meter and will stand a_ considerable 
amount of punishment. 

After trying out different filters we have found 
the K-2 the most suitable for all around black-and- 
white work, giving plenty of correction without obtain- 
ing some of the bizarre effects that so often result 
when using other types of filters. Additional accessor- 
ies include flash gun and cord and a deep lens shade. 
All this equipment will go into a small pack fitted 
with shoulder straps for carrying on the back. 

In addition to camera equipment there are skis, 
poles, ski boots, pants, sweaters, windproof parka, cap, 
goggles, back pack or ruck sack, gloves, down-filled 
sleeping bag, ski waxes and sunburn creams, all fre- 
quently used on skiing trips. 

Photography, in addition to advertising the recre- 
ational angle, has also been instrumental in helping 
to dispel fantasies, myths, and wild tales that have 
grown up along the years about the terrible mountains 
in the western part of the United States. 

Skiing was for many years largely confined to 
ski centers in continental Europe and it was not until 
about 1935 that it gained any popularity in these 
United States. As skiing gained in its popularity the 
hue and cry was for ski areas having much the same 


characteristics as the European resorts. This has been 
largely responsible for the development in the west 
of new ski areas, involving the construction of expen- 
sive lodges, lift facilities, roads, and other appurten- 
ances. 

Modern skiing, by no stretch of the imagination, 
can merely be called a spectators’ sport. It is some- 
thing both young and old can enjoy, irrespective of 
sex. | have even seen on the ski slopes those handi- 
capped by the loss of arms and legs. To quote figures 
recently released by the U. S. Forestry Department 
200,000 people used the Colorado ski areas alone in 
the 1950-51 winter season. 


Skiing can be broken down into four classes: 
jumping, slalom, downhill, and cross country ski tour- 
ing. About 75% of all recreational skiing will fall into 
the latter two classes. 


Ski jumping and slalom running offer much for 
the spectator. Jumping is the most spectacular but 
very few people take it up because of the rigorous 
training required. Slalom skiing usually is in the form 
of a race, is very technical in nature, and was orig- 
inally designed to test the skier’s ability and form by 
having him run an obstacle course. This course usually 
consists of a number of flag draped poles pushed into 
the snow at odd angles to the slope of the hill. The 
poles thus arranged are called “gates’’ and vary in 
number depending on the length of the hill. Photo- 
graphing these two events usually is not too difficult 
because the important factor is finding a spot where 
the skier or racer will show up to the best advantage. 

Touring and downhill skiing offer a never-to-be- 
forgotten thrill of a long down hill run through powder 
snow which fans out from the side of your skiis as you 
schuss down the mountain, This comes only after hours 
of climbing up through the valleys and over the 
little knolls, past the last straggly pine and on up to 
the top of the mountain where you are king of all you 
can see — looking down from the heights of the 
mountain into a world of white beauty and vastness. 
It is at moments like this when the photographer is 
put to the acid test to combine all of the rhythm and 
grace of fine skiing with the handiwork of Mother 
Nature. 


STUDIO: PROCEDURE 








THE UNDELIVERED ORDER PROBLEM 


BY DAVID E. RINTOUL 


EVERY STUDIO has on its shelves finished orders which 
for some reason or other have never been called for. 
Too often the work remains in the studio in spite of 
repeated reminders. 


Unlike most other merchandise photographs can- 
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not be returned to stock and sold to some other cus- 
tomer. Photographs, portrait or commercial, are custom- 
made for a particular individual and therefore have 
little or no real value to anyone else — not even to 
the photographer himself. Beyond the mountings, 





assuming the prints have not been pasted in, there is 
little that can be salvaged and used again. 

Our solution to this problem is a letter which, 
for us at least, has done a very good job. It is a 
letter that puts the customer “on her honor,’ at the 
same time crediting her with honesty, fair play and 
sincerity. At the same time it places the finished work 
— which after all is valueless to us so long as it 
remains in our studio — in the customer's hands, re- 
minds her of her obligation and raises no embarrassing 
questions. 

The most 
not call for 


is lack of 


common reason why a does 
photographs which have been ordered 
Feeling that the entire balance 
must be paid, the customer just stays away. This letter 
does leave a way open for payment in_ installments 
which, while not entirely desirable, is far better than 
getting no money at all while the work merely gathers 
dust. 

So, when everything else has failed, we wrap the 
photographs and send mailing separately 
the letter which follows. Naturally it will not work in 
every case, but to make 
the effort well worth while. In the comparatively few 
cases where it hasn't worked for us, the pictures would 
still be in the studio anyway. Cash returns have far 
outnumbered the failures 
proved to be a good letter is of 
course individually typed and signed by hand: 

Dear Mrs. Blank: 

Under separate cover sending you 
portraits which you ordered some time ago 

We sincerely feel that you really wanted the 
tures or you would not have ordered them in 
first place. 


customer 


money. 


them out, 


it will work often enough 


and over-all the plan has 


investment. The 


we are 


Therefore we are sending them to you today 
entering the charge on our books. The balance 
is only $00.00 and we are leaving the matter of pay- 
ment for them entirely up to your sense of fair play 
Sincerely yours, 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











WASHING NEGATIVES HURRIEDLY 
BY KENT BELLAH, SAINT JO, TEXAS 


Here's a tip on how to wash 
about three minutes when you 
Remove negatives from the 


several negatives in 
need quick prints. 
rapid fixing bath, rinse 


quickly in water, and place in a bath of strong “Fab” 


suds. Perhaps similar 
(Fab soapless 
compound) but we have used this with success. Remove 


within half a minute 


household products will 
is a much-advertised 


work 
as well washing 


to a tray of water under a 
faucet and hold each negative under the water stream 
for a minute — longer if time permits. Hang to dry 
over a stream of hot air. Washing in this manner will 
avoid the usual difficulties with partly washed nega- 


tives, such as stains from undried hypo, etc. 


Oll COLORING HINTS 
BY MRS. JOY RUTH SCHWAB, SPRINGFIELD, MO. 


| have found that ordinary white vaseline works very 
well instead of the customary ‘extender’ 
oil colors and that for 
areas such as 


for thinning 
removing 
buttons and the like, 
just as well as turpentine. | have also tried cold cream 
as an extender but find that it 
become slight fading 
No fading results when white vaseline is 


color from small 


water will serve 
causes the colors to 
bright light. 
used. 


subject to under 


John Engstead 
Continued from page 28 


In between he sandwiched his customary portrait 
sittings for stars and special pictures for young movie 
hopefuls. These latter and the portraits could keep 
John going indefinitely: there is no lack of aspirants 
or stars in Hollywood at any time. His average portrait 
price is seventy-five dollars. Several young starlets, who 
were actually started on serious careers with 
the help of Engstead’s pictures which helped sell them 


to some studio, 


movie 


have since given him a lot more 


business at fancy prices. 


in addition to 


These portrait sittings of 
their 


their 


movie stars, shots for 


with 


publicity 
albums, include personal 


husbands, or children. 


sittings families, 


Movie personages flock to Engstead for several 
very good reasons. First is that he is a very pleasant, 
hospitable, and amenable man. 


in his 


One feels completely 
In addition to that easy 
going feeling, John works on making his guests even 
happier. Before the 
he plays soft 


at ease presence. 


sitting and sometimes during it, 
concealed phonograph, 
usually parts of some classical piece, or a whole sym- 


phony. His 


music on a 


camera room also helps to create a 
relaxed, pleasant atmosphere; it is a huge airy room 
with a very high ceiling. A skylight in this ceiling 
allows him to shoot many pictures with natural light. 
The room is painted light grays, has 
straw matting on the floor and white and gray chairs. 

Equipment is not the usual hodge-podge 
into some dark Each proper 
place and adds to the feeling of unhurried ease John 
has sought for and succeeded in establishing. Starting 


alone, 


in white and 


shoved 


corner. item is in its 


he now has several assistants, including dark 


room man, printer, camera assistant, secretary — and 
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a dog. The 
much a part of John’s 


latter is a spotted coach dog, and as 
photographic household as its 
“The dog,” he 
says, “helps me take the chores out of taking pictures.’ 
Children — yes, he many of them — 
amused by him; grown-ups are no different. In fact, 
one could call the dog John’s official greeter. Being 
a very dog, the 
studio advertising men 
through whom many big jobs were given to John to 
photograph. Among these were such notable accounts 
as the All Year Club, a group of California enthusiasts 
famed for selling the state’s weather to tourists, Union 
Oil, Avon and several others. 

“Whether | 
always people in the picture,” Engstead says, “so it is 
my opinion that understanding people and how they 
tick, helps any photographer to the kind of 
pictures take.” He just that. He 
talks with his clients, works with them, he knows 
kind of to be “to help 
crystallize their personality.” A congressman should be 
photographed differently from an actor or a fashion 
model. “But they are,” he says, “it takes 
thought, both on the part of the client and of the 
photographer. Without thought a photograph is vapid, 
and the subject’s expression vacuous.” 


relatives are of any fire company. 


shoots are 


clever he has also welcomed into 


Engstead several important 


shoot an ad or a portrait, there are 


take 
he wants to means 
until 
just what 


picture is taken 


whoever 


To get the 
about 


results he wants, Engstead finds out 
While he putters 
around with the camera and lighting he may talk with 
them about those things which are dear to their hearts. 
The bright, 
ry not just a face.” 
In spite of the fact that all of this 


like a@ good deal 


people’s interests and likes. 


result: a alert, animated expression 


may sound 
of preparation, Engstead’s pictures 
are completely spontaneous. By his own admission, he 
composes right on the plate. And, he says, he finds 
that assignments, 
he discovers editors like it that way. He uses a 4x5 
Graflex for bathing beauty shots and kids, 
a 5x7 Eastman camera with a Cooke lens for portraits. 


Good equipment, 


when he does fashion or editorial 


informal 


he believes, is a wise investment, 
especially in a business where it is not only a photo- 
pleasure, but duty, 


And as a connoisseur 


grapher’s to make people look 


beautiful. and interpreter of 


beauty, an illusory thing he captures in his camera's 


eye and “paints’’ with light, he has few equals. There 
is little wonder, therefore, that his clientele reads like 
a society “Blue Book.” John Engstead has no objections; 


_ he means to keep it that way. 


Arthur D’Arazien 


Continued from page 39 


while it 


was being unloaded. After looking over all 


the possible locations to work from he decided that 
only one place would do. 
That one place was a ventilator over the Holland 


Tunnel which is run by the Port of New York Authority. 
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These ventilators carry off the deadly carbon monoxide 
gas that is given off by automobiles going through 
the tunnel. He obtained permission to photograph from 
the top of the ventilator — two policemen went along 
to watch for is safety because hundreds of pigeons 
drop dead from the lethal fumes when they light upon 
On the Esso tanker 
stationed who watched 


the ventilators. an assistant was 


for d‘Arazien’s and 
conveyed his wishes to the Captain. At a given signal, 
the Captain turned his ship to the desired angle, and 
also on signal, he let go with a blast from his whistle 


to get a puff of white smoke in the picture. 


signals 


Mr. d‘Arazien uses Ektachrome on all his color work, 
even the copies of art work in the Museum, and he 
sends it all out to be processed. Color 
made by the Dye Transfer process. His black-and-white 
photographs are made on Super Panchro Press, Type B, 


and developed in DK-50. 


While the greater part of d’Arazien’s work is done 


prints are 


on location, he has a fine studio in the advertising 


center of New York. Here he does illustrations for the 
big advertising agencies and portraits of famous per- 
But he spends 

this hemisphere, 
graphs that are handsome enough to frame. 


sonalities. most of his time in plants 


all over making industrial photo 


The Marketplace 


(Continued 





from page 20) 


Eastman Kodak Co., Rochester 4, N. Y. has 

Called Kodak 
have alligator-type finish simulated 
with decorative gold band, in blue, 
red. Prints are slipped into transparent Kodapak folders 
are held in Mult-O-Ring binder. For 
inserts, 


new de 
luxe line Protecto 
Albums, 


covers 


snapshot albums Riviera 


these leather 
brown of 
which, 

small 


colors 
with paper inserts, 


amateur prints, pasted on 
merely slipped 


$8.50 


several to the page or 


sizes with 12 8x10 


and 


larger 
folders 


into folders. Price 


inserts, 


Guild House offers attractive new way o! presenting 


color transparencies in slip-in mounts called Trans-Masks in 
3A for 2%x2%, 5A for 4x5. Made of 
standard acetate sleeve. Transparency fits 
fold without mounting or 
size by fold 
In quantities from 100 to 500 
3A and $3.00 per 100 for 5A 
(Illustrated) 


two sizes: 
to fit in 


black paper 
tabs 
masked to 


under 
of rear 
standard 
front fold 
per 100 for 
500 


binding, is 


front Your name may be printed on 
starting at $2.50 
Imprinting $2.50 
extra on 


lots only 


Trans-Masks — 
slip-in 


new 
for 
transparencies 


mounts 
color 








Pako’s Clip-Cart, handy ad and sealed, slide being then ready for either viewing or 

junet for any finishing plant projection. Title and data space is on mask, thus protected 
by glass. Finished Stereomounts are standard 4x1%x%e"; come 
in 22x24mm as well as new European 24x28mm size. $3.50 
for box of 20; $16.50 for box of 100, each including frames, 
glasses, masks, tabs, aligning jig Ilustrated) 








Camille Co., Inc., having expanded and taken over entire 
building, now offer ‘‘one stop service’’ for album buyers 
Their line now includes 700 different albums for wedding 
baby, confirmation and other special requirements, 300 more 
for commercial and industrial use, 200 additional for amateur 
snapshots. Newest are top grain cowhide, genuine gold tooled, 
individually boxed pocket albums in sizes 2'%x3'2, 3'ax3'r 
and 3%x5, each holding 20 prints, 18 back to back in nine 


acetate pockets and one each in picture frames cemented on 
Pako Corporation, 1010 Lyndale Ave., N., Minneapolis 


are showing handy Film Clip-Cart, 20%" long, 14%” wide, 
26” high to eliminate excessive carrying and handling of film 
clips. Compact, rolling on casters, Clip-Cart fits under films on 
drying rack, is easily moved wherever clips are needed. Fully TOO LATE TO CLASSIFY 
loaded with 450 Pako weighted clips. Clip-Cart weighs only 
125 pounds. For maximum efficiency and reduced wear and PARTNER WANTED - Wonderful opportunity for young man 
or lady seriously interested in building up high class photo 
graphic studio consisting of portrait, theatrical, publicity, 
tashion photography; Cleveland, Ohio Exclusive clientele 
Party with capital preferred but not essential Will consider 
supply of clips conveniently available at all times. (I/lustrated) different locale or suggestions Present gross approximately 
$20,000.00 yearly Richard DeGrab, 9807 Euclid Ave Phone 
SW. 1-0088 Piease contact immediately 7-\« 


insides of covers. In maroon, navy and wedding white imita 
tion leather, 59c to $1.19. Catalogue on request 








teor on clips two are recommended, one in darkroom where 
clips are attached and other in lighted area where clips are 
removed. Carts can then be rotated to provide continuous 


Camera Specialty Co., Inc. are importing from Germany 
small pocket-size folding 35mm Super Dollina Il with coated HELP WANTED — Nebraska studio wants capable portrait 
F/3.5 Zeiss Tessar in Compur Rapid shutter providing speeds photographer with managerial ability to manage leading studio 
in city Real opportunity for right man; must be able to meet 
public, handle employees and turn out quality work Send 
references in first letter and be prepared to come for personal 
interview Write B-39 care this journal 
PROFESSIONAL RETOUCHING - Year around service for a 
few studios Send for price list Harold Bettendorf.. Box 306, 
West Bend, Wis 7-\c 
The 35mm Super Dol- STUDIO FOR SALE COLORADO — View of the mountains 
. Modern completely equipped portrait, commercial studio Nice 
lina Il school contacts during the year; drawing area 30,000. Ground 

location; low overhead Immediate possession Large stock 
Owner wishes to assume other interests Write H-24 care 
this journal 7-1 
FOR SALE — 14%” Voigtlander Collinear F/6.3 lens, barrel, 
good condition $45.00. Portraiture Studios, 326% Main 
Zanesville, Ohio 7-1 


up to 1/500th second. Split-image range finder cam-coupled 
to lens board makes possible opening, focusing and shooting 
in matter of seconds. Uses standard 35mm cartridges, has built 
in synch. and double-exposure prevention device. Easy to load 
and unload. Price $129.50. (Illustrated) 





MISCELLANEOUS 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. 

Box 1941, Bridgeport, Conn. 2-tf 





THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
Emde Products, Inc. offer new one-piece aluminum frame booklet, though printed in 1933, is one of the best and most 
mount for stereos called Stereomount, with micro glass and practical works on this subject, and have therefore acquired the 
“ ‘ entire balance of the edition. If you want a copy, send me 50c 

double, silver-colored mask. Mask fits on steel aligning jig 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 
NEED — PAKO glossy dryers, film and print machines, washers, 
8x10 Elwood and R.B. enlarging cameras. Cash or trade. Mid 
West Photo Supply Co., 27 E. Adams St., Chicago, Ill 7-1 


FOR SALE — Good used 26” electric Pakomatte dryer, new 
condition. Bargain. Roy A. Cunningham, 2607 Bolivar St., 
Denton, Texas 7-1 
CANDID WEDDING photographers, let my proven promotional 
method help to increase your wedding business. Describing from 
the prospect contacting to the attractive packaging, this offer 
includes shooting, processing, pricing, details, along with 12 
8x10 sample prints of the photographs illustrated in our mail 
ing booklets, and the exclusive use of the mailing booklet 
entitled, ‘‘So You're Going to be Married.‘’ Sold to one 
photographer in each area on a first-come, first-served basis 


providing proper horizontal and vertical alignment and correct 
interocular spacing. Transparencies are fastened to mask with 
self-sealing adhesive tape. Mask and transparencies, between 
glasses, are then slipped into frame and open flap is folded 


- This method will prove increasingly valuable to your business 
Emde’s 


new Stereo- Write for complete information to Telaak Studio, 3090 Main 
mounts. St., Buffalo, N. Y 7-3 
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CONTROL WITHIN '2°F, 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
C0., 3403 OAKTON, 
SKOKIE, ILL. (pps) 


Send for 
Circular 
PD-358 


THERMOSTATIC WATER MIXER 











EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 


Write For Free Circular 
or Send Check $14.50 





— a * 325 Mill St. Bristol, Pa. 


STUDIO WANTED to buy in midwest or west, suitable for 
man and wife combination. Would also consider leasing. Write 
J-15 core this journal 7-1 


PHOTOTRADER 





the best place to buy, sell or trade profes 
sional equipment. You owe it to yourself to see a copy of the 
‘‘Phototrader’’ before you make a deal anywhere else. Just 
drop a card today for a free copy to: Phototrader, Box 630A, 
Westport, Conn 7-1¢ 


EQUIPMENT WANTED: One Kodak print dryer, A-1 condition 
Photo Finishers, Inc., 1005 Olive, St. Louis, 
Mo 7-1\c 


LOW-COST PHOTOMOUNTS from manufacturer without dealer 
markups. Attractive woodgrain gray, 3x5, $3.00/100, $29.00/ 
1000. Rich maroon, feather-edged, $3.80/100, $34.00/1000 
Most sizes in stock. Free samples. Gray, 5x7, $4.80/100, 
$45.00/1000. Maroon, 5x7, $5.60/100, $50.00/1000. Discounts 
2% to 10% F.O.B. here. Penn Photomounts, Glenolden, Pa 

7/3 


Fact Professional 


PORTRAIT STUDIO: Must have 
field and candid weddings for long established leading North 
Jersey store-studio. 100% location. $5,000.00 cash required 
Or will sell business outright. Write C-73 care this journal. 7-1 


partner to handie commercial 


SUPER D GRAFLEX 
190mm pack 


automati 
adapter 


diaphragm 3%x4% Ektar F/5.6 
magazine, flashhgun, 12 developing 

Portra 2X supplementary lens. New, used only couple 
All for $220.00. L. Beadling, Portraiture Studios, 326% 
Zanesville, Ohio 7-1 


a 
We Pay HIGHEST PRICES 


FOR 

Used. Discarded Safety Films 
WRITE FOR QUOTATIONS 

PLASTOFILM, INC. 


hangers 
times 
Main 





Wheaton, Illinois 





WOLD AIR BRUSH “7 
Y 2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 


FOR SALE — Large plastic machine. Handles 20 — 8x10 
sheets or 40 —- 5x7 sheets, or smaller, at one time. Bargain. 
Roy A. Cunningham, 2607 Bolivar St., Denton, Texas. 1 
FOR SALE — Macvan two-on-5x7 with matched 5x8 F/4.5 
B&L Tessar in X Synchro Alphax shutter, worth over $750.00, 
with 100° 7Omm roll magazine, our price $500.00. Special 
Ve-Ja-De 7Omm 100’ Dalite load, matched Paragon 7'” 
F/4.5 anastigmat in Acme X Synchro shutter, $200.00; worth 
$300.00. Barbeau Photo Supplies, 33 E. Bridge St., Oswego, 
a & 6-2 


BIG INVENTORY sale. Real bargains. All goods sent on 15 
day trial, money freely refunded if not satisfactory. 12” Carl 
Zeiss Tessar in barrel, F/4.5, $140.00; 16” Voigtiander Heliar 
with Packard shutter, like new, $200.00; 16” Dallmeyer 3A 
portrait lens F/4, Waterhouse stops, $70.00; 15” Dallmeyer 4D 
portrait and group lens —/6, Waterhouse stops, $40.00; 
16” Ross 3A portrait lens F/4, Waterhouse stops, $60.00; 16” 
Wollensak Vitax lens F/3.8, $50.00; 19” Goerz Celor F/5, 
$160.00; 19” Goerz Dagor F/7.7, $250.00; 28” Carl Zeiss 
Tessar F/5.5, $350.00; 12” Bausch & Lomb IC Tessar F/4.5 in 
Studio shutter, $100.00; 10%" Schneider Xenar F/4.5 in 
barrel, $90.00; 19” Heliar in barrel, F/4.5, $175.00; 18” 
rapid rectilinear F/8, $30.00; 6%” Wollensak Velostigmat 
enlarging lens F/6.3, $35.00; 16” Goerz Berlin Hypar like 
new, F/4.5, $225.00; 14” Ektar F/6.3 in barrel, like new, 
$160.00; 17” Voigtlander Collinear F/6.3, $150.00; 12'%” 
Voigtlander Collinear F/6.8 in barrel, Waterhouse stops, 
$30.00; 8%" Carl Zeiss Tessor F/4.5 in barrel, $75.00; 6” 
Carl Zeiss Tessar F/4.5 in barrel, $40.00; 12” Kodak anastig- 
mat F/4.5 in barrel, like new, $90.00; 12” Schneider Xenar 
F/4.5 in barrel, $100.00; 12” Bausch & Lomb IC Tessar F/4.5 
in Betax shutter, $150.00; 14” Goerz Dagor F/7.7 in barrel, 
$150.00; 15” Carl Zeiss Unar F/5 in barrel, $150.00; 16%” 
Ross Xpres F/4.5 in barrel, $150.00; 12” Bausch & Lomb 
Protar, combinations 19”, 23”, Betax shutter, $135.00; 12” 
Hugo Meyer Trioplan F/4.5, $75.00; 8%" Carl Zeiss Protor 
wide angle Ser. V, F/18, $40.00. Hundreds more. Stote 
requirements. Send for list of lenses. Fifty years without o 
displeased customer. Joseph Smith, 735 Fulton St., Brooklyn 
SP, Pak d 7-1 
FOR SALE: 12” Goerz Dagor F/6.8, barrel, $80.00; 14” 
Goerz Dagor F/7.7, new, $235.00; 10%” Goerz Dagor F/6.8, 
barrel, new, $163.50; 8%" Goerz Dagor F/6.8, barrel, new, 
$112.50; 9” Verito F/4 Regular shutter, $35.00; 7%" B&l 
Tessar F/4.5, coated, new, $60.00; 5%” Ilex Paragon, coated 
F/4.5, Synchro, new, $72.50; 4x5 DeJur Professional enlarger, 
F/4.5 lens, sample, $115.00; 5x7 Elwood SP2 (gray) excellent 
condition, $69.50; 5x7 Goerz Super WA lens, Rapax shutter, 
new, $101.00; 10x12 B&L Tessar F/4.5, $117.50; 8x10 B&l 
Tessar F/4.5, Compound shutter, $97.50; 12” Steinheil Uni 
focal F/4.5, $55.00; 18” Verito F/4, Studio shutter, $85.00; 
11%” Verito F/4 Studio shutter, $65.00; 2000-watt Bardwell 
& McAlister spotlight, $117.50; Beattie Super boom lite 500 
watt, $89.50; 750-wott Varibeam boom spotlight, $110.00; 
8x10 Grover Monorail view camera, 12” Turner Reich con 
vertible F/6.8, Betax shutter, &.N., $185.00; 5x7 Grover 
8%" B&L Tessar F/4.5, Betax, $115.00; Johnson Model 
ing Ventlite with diffuser, $60.00; 38% Pako Photocopy matt 
dryer, electric, L.N., $325.00 11x14 Turner Reich F/7.5, Betax 
convertible, L.N., $120.00. Crating charge on larger articles 
We buy and exchange. America’s largest stock of used pro 
fessional equipment. Established over thirty years. Mid-West 
Photo Supply Co., 27 E. Adams, Chicago, III. 7-1 

table tops good as new. These can be 


Ss transformed as if by magic. Economical 


to use — easy to apply. Gives a clean, dry darkroom and 
workroom. But — be sure — insist on Probus. Get the original 
preservative. For 46 years proved safe for all photographic 
purposes by practical application of professional photographers 


WOLFF & DOLAN ii? Giincisco 


view, 





makes trays, tanks, sinks and workroom 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 












Organizations Dates City Headquarters 


Hotel 






For Information 
Write 














Virginia Prof. July 27-29 Old Point Chamberlin Lewis E. Allen, Vice-Pres. 
Photog. Assn. Comfort E. 3rd St., Front Royal 

































Prof. Photog. Assn. Aug. 9-11 San Francisco Saint Francis George H. Matchette, Sec., 
of California 124 E. Yosemite St., Madera 
















Rocky Mountain Sept. 7-9 Denver Albany Ken. Ball, Sec., 
Prof. Photog. Assn. Casper, Wyo. 





Biological Sept. 10-12 New York City New Yorker Lloyd E. Varden, Nat. Sec., 
Photog. Assn. 53: 


3 W. 57th St., 
New York 19 














Photog. Assn. of Sept. 14-16 Boston Kenmore Anton Hanania, Sec., 
New England 26 Emerson St., 
Newton, Mass. 








Montana Sept. 19-20 Boulder Diamond S Ralph R. Osborn, Sec., 
Photog. Assn. Ranchotel Sidney 





Prof. Photog. Assn. Jan. 18-19, New Orleans Monteleone Calvin Blue, Sec., 1016 
of Louisiana 1953 Johnson St., Lafayette 



































Photog. Assn. of Feb. 22-24 Lansing Olds Frank LeClear, Sec-Treas., 


Michigan 508 Hollister Bldg., Lansing 








Southwestern Apr. 19-21 Fort Worth Texas Moreland Herring, Sec., 
Photog. Assn. 17 W 


417 W. Main St., 


Waxahachie, Texas 











Illinois Pere G. H. Pilon, Sec., 
Photog. Assn. Marquette 208 N. Neil St., Champaign 














STUDIOS FOR SALE STUDIO AND CAMERA shop for sale at inventory. Good indus 


trial town 12,000 population. One other studio. Excellent pos 
sibilities. Will pay for itself within one year. Reason, health 





FOR SALE — Photographic studio. Gross $140,000.00, net Hyland Studio & Camera Shop, Donora, Pa 7.1 
$31,000.00 in ‘51. Offers sound potential. Specializing in ig cag 

individual photos for school annuals. 52 schools on customer PHOTO STUDIO and finishing business vin Kansas town of 
list provide an average of 12,000 sittings yearly. Low rent 12,500. Price $10,000.00. Kashfinder, Wichita, Kans 7-1 


for 4,500 sq. ft. operating space in Chicago office building. : 

Fully equipped, with miscellaneous assets and good will at COMBINATION STUDIO and camera shop in city of 15,000 
$125,000.00. No. 2F-4891. Chas. Ford & Associates, Inc., Direct dealerships with Eastman, Ansco, Argus, Graflex, etc 
Dent. 4061, 10 N. Clark, Chicago, Ill m 77 Business grosses over $30,000.00 yearly and growing. Will 
hath ai tea : : anno eae sell at inventory price of $15,000.00. Owner moving to Florida 
MOST MODERN and best located studio in North Texas. Good Write Norbert Gariety, 227 Ford St., Ogdensburg, N. Y 71 
equipment, speedlights. This equipment and business is worth - 

$25,000.00. Must sell because of health for $14,000.00. Write 
C-74 care this journal. . ; 7-1 
DAYTONA BEACH, Florida — modern portrait studio. Best PORTRAIT FINISHING 

street in year-round vacation center. Excellent equipment 

Sacrifice $6,500.00. Graphic Arts Studio, 124 Broadway. — 7-1c Fo inns n+ gag Roh ge 
SACRIFICE LEADING modern studio. Completely equipped; a finishing services: ct acachinble ae "ied osaelihe 
downtown first floor next to Kroger Supermarket. Urgent rea and fast dependable service known the country over 

son for selling. Renewable lease. Douglas Studio, 193 Michigan, : 


oe ee ee vi | Wee fe OSBORNE LABORATORIES 


PHOTO STUDIO in Utah town of 5,000. Light competition MIAMI BLDG 505 ELM ST CINCINNATI, OHIO 
Price $5,000.00. Kashfinder, Wichita, Kans. 7-\c 

















Use the Macvan Twin Lens Reflex Camera — that camera that — 
Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 

MACVAN MANUFACTURING COMPANY 
2095 Moore St. San Diego 1, Calif. 
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Books We Tinh 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ng from us. For this reason we sell no books on open ac 
ount or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 
NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 5.00 
COMPOSITION IN PICTURES 
By Ray Bethers 5.00 
16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
FEININGER ON PHOTOGRAPHY 
By Andreas Feininger 
] WHAT’S WRONG WITH THIS PICTURE? 
By Charles Abel 
CHILD PHOTOGRAPHY 
By Josef Schneider 
FRED ARCHER ON PORTRAITURE 
By Fred Archer 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
PICTORIAL LIGHTING 
By William Mortensen 
] PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 
By William Mortensen 
] THE MODEL 
By William Mortensen 
| FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
|] FUNDAMENTALS OF POSING 
By Shepard & Meyer 
| CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
] COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke & Beezley 
LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 
CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


$6.00 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 


COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait 
to competitors. 


customers 
Much better to accept each job, send it to us, 
add your profit, and collect! 


Write for illustrated price list 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 











PORTRAIT STUDIO with a good reputation in a growing city 
north of San Francisco. Excellent location, low overhead, and 
a large drawing territory. Price $6,000.00. Write K-65 core 
this journal 7-1 
MODERN EQUIPMENT. Portrait and commercial studio, Ohio 
city 7,000. A good spot for a good man. $8,000.00 takes 
everything. Write K-66 care this journal 7 -2¢ 
NORTH CAROLINA — Portrait, commercial studio, best repu 
tation, fully equipped, established 15 years. 100,000 popula 
tion, colleges, good business. Priced low for quick cash sale 
Write W-28 care this journal 7-2 
MODERN OHIO portrait studio. Good drawing territory, col 
lege town. Good equipment and inventory. Small living quar 
ters available. Owner moving to warmer climate. Reasonable 
Write W-29 care this journal 7-1 
COMMERCIAL — PORTRAIT studio in Central Wisconsin. Mod 
ern, well equipped. $7,500.00. Write W-30 care this journal 

7-1« 
PORTRAIT — COMMERCIAL — Best location in 
midwest town of 15,000; only one other studio 
facturing and farming community, several surrounding smal 
towns to draw from. Modern equipment, attractively decor 
ated. Handle school contracts and photo-finishing 
$7,500.00. Excellent opportunities for expansion. Priced to 
sell. Owner recalled to Air Force. Write H-23 care thi 
journal 7-1 
QUALITY PORTRAIT, commercial, complete; best reputation 
Florida lower east coast city. Low rent. Write P-80 care thi 
journal 7-1 
PORTRAIT — COMMERCIAL, established forty years. Detroit 
Mich. Fully, best equipment. $2,000.00 folder stock, 2 — 5x7 
autofocus enlargers, 8x10 enlarger, $500.00 neon sign, 7 
assorted lenses 15” F/3.5 Cooke Inventory $9,500.00 
Selling price $5,000.00. Illness forces sale. Write S-50 care 
this journal 7-\¢ 
PHOTO STUDIO — Indiana city of 40.000. Portrait — Com 
mercial; established forty years; excellent clientele; magazine 
— school work; doing good business. Price reasonable. Apple 
Company, Brokers, Cleveland, Ohio 7-1 


prosperou 
Good manu 


Inventory 





Low Priced School & Club Folders 
PHOTO MOUNTS 

Send $2.00 for large variety sample 
assortment folders and easels 


Musical, Non-Musical, 
ALBUM Wedding, Baby, etc. 
Stereo 
JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 




















\ 2 IN Black, Gray or White 
Roller BACKGROUND 
CUeeamemiiadl 6-Ft. width x 96” High $19 
With 2-Portable Stands $34 

(seamless cloth to 150”) 

nexpensive Draw Backg t 
on track. Velour, Monks or Rey 


(send sizes Pri s, Samples 


SAeam:« CAMDEN ARTCRAFT CO 
PASS} 180 N. Wacker Dr., Chicago 6 
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Professional Dealers Who Want Your Trade 











AKRON, OHiO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North 
Charles Street. a tanh ies 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. Ree) 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


























CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 





CHICAGO 6, 


ILL.—Norman-Willets Co., 316 West Washington 
Street. 





CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 West 4th 
Street. 





DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 





DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 





INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue. 





KANSAS CITY, MO —Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 





LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 





MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 

i. ae a : Panes 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, inc., 928 Canal 
Street. 


NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 


NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y 


NEW YORK CITY—George Murphy, Inc., 57 East 9th Street. 


NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street. 











PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
_fut Street. 

PITTSBURGH 
Street. 





22, PA.—Eastman Kodak Stores, Inc., 606 Wood 





PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 
ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 
SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
nue E. 
SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street 
SEATTLE, 
Avenue. 
SYRACUSE 2, N. 
Warren Street. al se 
TOLEDO, OHIO—George lL. Kohne, Inc., 602 Summit Street. 
WASHINGTON 1, D. C.—Ffuller & d’Albert, 815 Tenth 
Street, North West. Be 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 409-411 West 
Douglas. 








WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 





Y.—Ffrancis Hendricks Co., Inc., 339 South 








Inc., 








WASHINGTON 4, D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 








FULLY EQUIPPED studio in prosperous industrial city on lake 
shore north of Milwaukee, Wisconsin. Same location 31 
years. Owner retiring. Write W-31 care this journal 7-\c 


PORTRAIT — COMMERCIAL 
years, prosperous mid-western. city 
area. Write K-67 care this journal 


‘LONG ESTABLISHED 
excellent business. 
ern equipment, 
Write W-33 


floor 


45,000, 


ground location 


large 


sixteen 
drawing 

7-3¢ 
studio in southern 
No other studio, 
ideal for 
care this 


Maine 
plenty of 
man and wife 
journal. 


town, doing 
industry. Mod- 
Reasonably priced 
7-\¢ 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicayo 
4, Wl. 4-tf 
FINE RETOUCHING — Highest quality etching. Expert appli- 
cation of lead, New Coccine, dyes. Employed 5 years by 
Master Photographer in east. Work done personally; returned 
within one week. Paul Argenio, 408 Luzerne Ave., West 
Pittston, Pa. 6-2 
OIL COLORING. 
A. Trout, 





Fine work at reasonable prices. Mrs 
133 Payson St., Kewanee, Ili. 


Fannie 


7-\c 


RETOUCHING SERVICE by mail. Highest quality workmanship, 
dependable and good service. Elvira Hall, 300 3rd St., 
Oconto, Wis 7-\«c 


PROFESSIONAL RETOUCHER and fire artist, 
corrections of difficult negatives only — 
ows, background blockouts, etc 
to the job. Joseph Bovenzi, 


specializing in 
eye corrections, shad 
Reasonably priced according 
47 Locust St., Rochester, N. Y 

7-\c 
NESSEL RETOUCHING is better — leaves character in. Try 
me and see. Paul A. Nessel, 1033 Erie St., Oak Park, III 
(A suburb of Chicago) 7-2¢ 





YORK PHOTO MOUNT FOLDERS 

ARE PREFERRED BY PROFESSIONALS! 
Convince yourself of the fine quality and low 

on our book folders .. . 

Send $1.00 For Complete Sampler Kit Ppd. 
This amount is credited to your account, if 
future order amounts to $10.00 or more. 

Request FREE price list. 
YORK PHOTO MOUNT, INC., (Manufacturers) 
140 W. 22nd St., N. Y. 11, N. ¥., WaAtkins 9-2815 


price 


your 











3 IN 1 UNIT FOR 


MONOSTROB II MP200 


FIELD — HOME — STUDIO 





ye? 
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<o 
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STROBO 





RESEARCH, 


MIL WADVEBE, 16, WAStCons in 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Twenty cents (20c) per word; 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month oppecr in the issue which goes into the 
mail the 5th of the following month 

FOR MORE DETAILED INFORMATION concerning our 
System, Confidentia! Service, etc., write for rate card. 


MAKE ALL CHECKS PAYABLE, 


Charlies Abe! 
Ohio. 


Deposit 


and address correspondence, to 
Incorporated, 519 Caxton Bidg., Cleveland 15, 








OlL COLORING to 
service. Send trial 
Rochester 13, N. Y 


your specifications. Reasonable, prompt 


phote Lillian Bovenzi, 47 Locust St 
7 


1 





HELP WANTED 


The insertion of an advertisement under ‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
es fail to accord this courtesy to employees. 











WANTED — EXPERT printer and cameraman — Modern equip 
ment, air conditioned work rooms. No coupons. Really a good 
place to work. Salary $300.00 month, plus $300.00 Christmas 
bonus. Steady position. Reason for change is that present 
workman bought a farm. Give full particulars in first letter, 
stating age, experience, married or single, samples of your 
work if you can, also ao photograph of yourself. Miller Studio, 
19% W. Main St., Walla Walla, Wash 7-1 


SALESMEN WANTED by long established manufacturer of 
photographic mounts. A number of select territories are now 
open for successful men experienced in calling on portrait 
studios and photo-finishers. A full time permanent sales oppor 
tunity. Territorial protection. A nation-wide distribution. Write 
full particulars to W-32 care this journal. 7-\c 


VEUTVV ETC ewe eeeee, 


' ' 
Sonesecern isfying the needs 
THE FINEST of » of the largest? orgonize 


tions in the country. 
CAMERA REPAIRS United Press—Look Mag.—C.8.S, 
IN THE 


—N.8.C.—DuMont— n Novy 
Yord—Chose Nat'l Bonk—N.Y. 

COUNTRY 
Our 50" hi or too smoll. Estimates Given 
line. On Request. Write Dept. PP 


ADAM ARCHINAL corp. 1°18" 


All Types of Comera, Shutter & 
Lens Repairs. No job too large 
N.Y. .17 0 


FINE-AND INEXPENSIVE 


Metal Photo Frames 


GUARANTEED 1 
clio 


* PICTURE FRAME MOULDINGS 
+ PICTURES, FRAMES;.AND MIRRORS 


Write for FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 
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WANTED: IS there a young energetic man with at least five 
years experience in all around photography who would like 
to work steady in a well established Ohio studio? Here is 
a wonderful opportunity for a bright, aggressive young man 
with a chance to advance. Write C-69 care this journal 6-2 
PHOTOGRAPHER WANTED. One of the largest military pub 
lishers has opening for three photographers. Must be free to 
travel. Automobile and experience necessary. Salary, expenses, 
plus commission and bonus arrangement. Opportunity for 
advancement. We are only interested in men who want a 
permanent connection Send complete personal history to 


G-99 care this journal 7-2c 





SITUATION WANTED 


The insertion of an advertisement under ‘Situation Wanted’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











PHOTOGRAPHER, ALL AROUND man, experience portrait and 
commercial, seeks permanent position with good studio. Write 
K-64 care this journal 6-2 
PHOTOGRAPHER — 20 

graphy wishes to operate 


years experience all phases photo 
small studio with option to buy 
Robert W. Johnson, 26 Jerusalem Ave., Hempstead, N. Y. 7-1c 
PORTRAIT PHOTOGRAPHER — Manager, single, with long 
experience in leading studios, desires change. Excellent back 
ground. Write C-72 care this journal 7-1 


PHOTOGRAPHER WITH over thirty years of experience wants 
Position or partnership. Write F-58 care this journal 7-1 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 


QUANTITY PHOTOS 


You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10's as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 


P. O. BOX 1941 BRIDGEPORT, CONN. 





























Sewice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
ond photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Il!. 








Cat Fixing 
Costs 3 / 


@ TAMCO Silver Collectors constantly re- 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
working 1/3 longer! 


TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from you! 
Size *‘A‘’’ TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid 
Replacement units furnished FREE of 


TODAY 


rorruu SILVER COLLECTORS 
mE 


DETAILS! = 
STATES SMELTING & REFINING CO, 


615 VICTORY ST. © LIMA, OHIO 











PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY § “isco 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 


in addition to your regular portrait business 


Now YOU, the professional pnetographer, 
can take advantage of the unde?graduate 
and elementary school picture business in 
your area. The Cam-O program is designed 
to supplement your income and pronde 
you with a service that pays off with real 
profits. No extra help is necessary. 


Write! Wire! Phone! 
UNITED STATES CAM-O CORP. 


18TH AND HOLMES STREET KANSAS CITY. MISSOURI 








Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, esoeciaily those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


] THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay $5.75 
|_| THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 3.00 
PAINTING WITH LIGHT 
By John Alton 6.00 
HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 5.95 
| BETTER COLOR MOVIES 
By Fred Bond 5.00 
“STROBE” — THE LIVELY LIGHT 
By Howard Luray 
|_| PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
] PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J. Knaus 
] PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
_] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
PRINT FINISHING 
By William Mortensen 
] UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building 


Cleveland 15, Ohio 
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“in the know” about RSamoMsADe 


For the WEDDING PHOTOGRAPHER — Stereo is the 
one sure way to increase your sales and your profits. 
Stereo costs you less. It eliminates time consuming dark- 
room work. The luxurious Holson Stereo Wedding 
Album gives you the most attractive wedding package 
ever offered—a breathtaking album no bride can resist. 


HOLSON STEREO 
SLIDE BINDERS 


For EVERY PROFESSIONAL PHOTOGRAPHER—Stereo 
opens hundreds of new sales opportunities. Now you 
can actually mount a complete roll of Stereo film in 
less than ten minutes with the new unbreakable Holson 
Stereo Binders. You save time and money. You get 
the finest Stereo Binder made and, as an extra fea- 
ture, you can have your name gold stamped on every 
slide. See it today. 


HOLSON 
STEREO 
WEDDING 
ALBUM 


Model 3D-100 


This is the only album of its kind. It includes the 
exclusive Holson ‘‘wedding white” self illuminated 
Stereo viewer. The unique, cushioned slide compart- 
ment permits you to vary the number of slides. Order 
the Holson Stereo Album, model 3D-100 from your 
dealer or stockhouse today. 


Here’s how to “get in the know”... 


a Write for complete information about the correct way to sell Stereo for 
weddings, a FREE sample Holson slide, and the complete Holson cata- 


alelisela| logue of fine wedding and photographic albums. 


Binders 
Wy) 


Holson Binders, Inc. 


762 Wythe Avenue, Brooklyn 11, N.Y. 
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THERE’S A KODAK FILM FOR 


Coery Porsible Weed 


General Use 


Kodak Super Panchro-Press Film, 
Type B. For fast action or portraits. Ex- 
cellent with all types of lighting; espe- 
cially good with electronic flash. 


Spatial Usee 


Kodak Commercial, Commercial Matte, 
and Commercial Ortho Films—Medium 
Speed, Medium Contrast Films. Com- 
mercial works well in copying black- 
and-white photographic originals. Com- 
mercial Matte is similar, but has a matte 
emulsion and back for pencil art work. 
Commercial Ortho is used for copying 


some types of colored originals and for 
photographing light-colored furniture. 


Kodak Contrast Process Ortho, Kodak 
Contrast Process Panchromatic Films 
—Fast, High Contrast Films. All are for 
line copy work. Contrast Process Ortho 
is fine for copying black-and-white line 
originals, and for certain line material 
having yellow, green, or blue-green 
backgrounds. Can be used with a yellow 
filter. Contrast Process Panchromatic is 
useful for copying all types of colored 
line originals. Also useful for copying 
faded old photographs. All filters 

can be used with this film. 


These and other Kodak Films are stocked by your Kodak dealer. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





The Correct 
Kodak Paper 
For Any Subject... 


the way you want it 


Whether you're portraying a mood 
or an idea, making a portrait or 
photographing a commercial 
subject, there is a Kodak paper that 
exactly fits your needs. Ask your 
Kodak dealer to show you samples 
of those with which you are not 
familiar. 





No. of Contrast 
Surfaces Grades 





Contact or projection printing; 
KODAK OPAL PAPER great warmth, moderate Normal 
speed; ideal for portraiture 





Contact or projection printing; 
KODAK EKTALURE combines warmth and high 
PAPER G speed; inherently resistant to Normal 
blocking in shadow areas 





Projection printing; moderate 
KODAK MEDALIST PAPER warmth, wide latitude in ex- 
posure and development per- 
mits intermediate contrasts 





KODAK PLATINO PAPER Projection printing; moderate 


warmth 





KODABROMIDE PAPER Projection printing; high speed, 
wide latitude 





Projection printing; full scale, 
KODAK ILLUSTRATORS’ brilliant emulsion; made for 
SPECIAL PAPER reproduction; surface fine for 
retouching 





KODAK ATHENA PAPER Contact printing; rich warmth, 
excellent tonal quality 








KODAK AZO PAPER Long the popular choice for 


commercial contact printing 

















EASTMAN KODAK COMPANY, Rochester 4, N. 





